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The next generation of mineral surfaces

With a legacy of leadership for over 35 yqérs, we proudly stand
as pioneers in the industry. We are pleased to introduce the

next generation of mineral surfaces by Caesarstone — premium,
sustainable surfaces formulated with a unique blend of materials,
developed by our pioneering expertise and advanced technology.

caesarstoneus.com/caesarstone-mineral

caesarstoneus.com
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Should you?
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Kaitlin Guerin, owner of Lagniappe Baking, New Orleans, LA
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A work of art deserves
a proper pedestal.

Presenting the 48-inch French Door Refrigerator

by Signature Kitchen Suite

Pastry is a delicate dance of butter, flour, and technique where bakers can
create edible works of art. We kept this in mind with our new 48-inch Built-in
French Door Refrigerator. From dual compressors that keep temperatures

within 1°F, to a 5-mode Convertible Drawer for special ingredients to all the

capacity you need, it ensures the last step to the plate is as cared for as the first.

See how we respect food at every level at SignatureKitchenSuite.com.

True to food™

Copyright 2024© Signature Kitchen Suite, 111 Sylvan Ave., Englewood Cliffs, NJ 07632. All rights reserved. “Signature Kitchen Suite” and the Signature Kitchen Suite logo are trademarks of Signature Kitchen Suite.
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EDITOR'S NOTE:

Affordable Housing Options?

THE UNITED STATES HAS A HOUSING AFFORDABILITY PROBLEM. You know
it, 1 know it, and certainly people who want to buy or rent homes know it.

In Q3 2023 (the most recent data available), just 37.4% of new and existing homes sold were
affordable to families earning the U.S. median income of $96,300, according to the National
Association of Home Builders/Wells Fargo Housing Opportunity Index—a record low.

Reversing that trend is a complex issue. There is no silver bullet that will better align
home prices and income. But rather than streamline stick-building—the most impact-
ful thing in a builder’s control—some in our industry seem fixated on relatively fringe,
albeit innovative, ideas to address the crisis. I'm all for solutions that offer more choices,
but are they truly solutions to affordability? Consider:

Accessory dwelling units and tiny homes. Unless you're a single
person or are with a partner who doesn’t need privacy, these options
can get really small really fast. And if they aren’t built at scale (a dubi-
ous assumption given current zoning and covenants, conditions, and
restrictions), their cost per square foot is comparable to building a
full-size home, eroding their affordability.

3D printed homes. I'm impressed with this technology’s evolution,
but is it a panacea for affordability? Like panelization and modular
housing—two far more mature technologies—3D printing suffers from
high capital costs and distribution issues. It’s also a new way to build
and finish out a house—a disruption likely to face resistance at scale.

HUD-code homes. The average price of a double-wide is 40% of RICH BINSACCA
a new stick-built home and their design and construction quality is Editorial Director
vastly improved. But shipments have stalled at 100,000 a year since rbinsacca@sgcmail.com
2017, a third of what they were in the late 1980s, largely due to the @ProBuilderMag

segment’s inability to weather and recover from economic down-
turns that make traditional homes more price-competitive. Can this
old-school model attract new money to expand capacity and gain market share?

Single-family build-to-rent. The hype around single-family B2R has cooled recently,
despite the fact that renting—especially within exclusive B2R communities or sections
of master plans—is favored by wannabe homeowners and renters-by-choice over apart-
ment living. But SFB2R suffers from the same production challenges as new for-sale
homes (land, regulations, labor, building costs, etc.), and 1 question the depth of the
“renters by choice” cohort once interest rates drop below 5%.

Office-to-residential conversions. Like B2R a few years ago, O2R is getting a lot of
media play (and money) in today’s work-from-home economy. I'm a fan of adaptive re-
use (see page 54), but it’s tricky and costly to transform a corner office (much less a cu-
bicle farm) into legit living spaces. And large, open-concept commercial buildings are
often located in industrial parks with little infrastructure nearby for residents. Time
(and investment returns) will tell if it’s a plausible affordable-housing solution.

STAY CONNECTED TO PROBUILDER

* Look for the PB+ icon on
articles throughout this and
every issue for extended and
exclusive digital content on
probuilder.com

+ Help us celebrate 30 years
of Show Village at the 2024
International Builders' Show by
following and engaging with us
on Instagram @pb_showvillage
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MOHAWK

PURE ¥

WATERPROOF FLOORING ...~

LIVE
PURE

Introducing a revolution in resilient
flooring, made right here in the

USA. A new PVC-free, ultra-realistic
alternative to traditional SPC vinyl,
containing 70% total recycled materic

See PureTech™ at the International
Builders’ Show in Las Vegas:

Booth # W3201

Exclusive Flooring Sponsor of
Pro Builder Show Village



Removing PVC from our floors is just the first step.

Every purchase of PureTech will go toward stopping ocean plastic in
collaboration with Plastic Bank. Over the next year, Mohawk will help Plastic
Bank stop over 1,000,000 pounds of plastic from entering the ocean and
help improve lives in communities across the globe.

@ £ E; 4
0 ) boiEsd  Scan here to
@plastlcbank@) g2 learn more.




NAHB Contracts

Affordable, Convenient, Reliable

NAHB offers a variety of residential construction contracts, exclusively
for home builders and remodelers. There are 27 different contracts to
choose from and each contract product is delivered as a downloadable
Word document.

You will save hours of work—which means saving hundreds of dollars—
with every contract. Choose the product and pricing option(s) that best
meet your needs.

Learn more at
nahbcontracts.com

i
NAHB.

National Association
of Home Builders
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)N/ 'R/e]1VKef:\\\Bl Housing Economics PLUS

The economics information source for

D E P E N D o N America’s housing industry

Are you seeking reliable economic data to keep your company on
course in an ever-changing market?

Look no further. NAHB’s Housing Economics PLUS provides
the data to help you make your business decisions. Get solid
economic information such as

o exclusive access to the latest housing forecasts

o insightful market trends

« in-depth economic analysis

e access to IBS economic sessions and live webinars
with NAHB’s economics team

e and more

Subscribe today!
housingeconomics.com

i
NAHB.

National Association
of Home Builders

Scan to learn more.
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The Future of Entry Doors Is Here

Introducing Masonite® M-Pwr™ Smart Doors: The first residential exterior smart doors to integrate
power, motion-sensing LED welcome lights, video dootrbell, smart lock and emergency battery
backup into the door system®. Exclusively available to new construction builders.

Learn more and

book a demo today.  [u] MASONITE,

@ 2022 Masonite All Rights Reserved

*Battery backup device lasts up to 24 hours per full charge. Patent Pending. D 0 0 R S T H AT D O M ° R E -
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NAHB POLICY BRIEFING:

NAHB Focuses on Key Advocacy Issues

t any given time, policy experts at
A the National Association of Home
Builders are working on scores of
issues in the regulatory, legislative, and le-
gal arenas. Below is a summary of three key
congressional issues and two cases pend-

ing in the U.S. Supreme Court that have
NAHB’s attention.

TAX RELIEF BILL

In the House, the NAHB-sup-

ported Tax Relief for American
Families and Workers Act of 2024 includes
a number of pro-business provisions. The
nearly $80 billion tax package would:
o Strengthen the Low-Income Housing
Tax Credit (LIHTC), which helps to fi-
nance the construction of affordable
rental housing by temporarily increasing
the amount of tax credits issued by 12.5%
and providing greater flexibility when us-
ing bond financing to build or preserve
LIHTC properties.
Extend the 100% bonus depreciation, in-
crease the maximum amount a taxpayer
may expense under Section 179 of the tax
code, and increase the threshold for in-
formation reporting on Forms 1099-NEC
and 1099-MISC.

JOB CORPS FUNDING

With strong bipartisan support

(44 to 1), the House Committee
on Education & the Workforce approved
NAHB-supported legislation that would
reaffirm congressional support for the Job
Corps and help address the nation’s skilled
labor shortage.

Of particular importance to NAHB and
the housing community, the A Stronger
Workforce for America Act explicitly rec-
ommends the full $1.7 billion per year in
funding for the Job Corps, the nation’s most
successful career preparation program for

disadvantaged youth. This legislation is
especially important given that a recent
House Labor-U.S. Department of Health
& Human Services budget proposal com-
pletely eliminated Job Corps funding. The
Home Builders Institute, NAHB’s workforce
development partner, is Job Corps’ largest
skilled trades training provider.

As a result of the continuing resolution
passed by Congress in January, Job Corps
funding will continue at its current level
until March 8.

PROMOTING RESILIENT

BUILDINGS ACT

In a positive development on the
codes front, the House has passed the Pro-
moting Resilient Buildings Act of 2023. The
bill would allow the Federal Emergency
Management Agency to consider whether
a jurisdiction has adopted one of the two
latest editions of building codes, rather
than just the latest edition, when award-
ing funds from its pre-disaster mitigation
program. It would also allow state and lo-
cal governments flexibility in amending
the codes prior to adoption. The measure is
awaiting action in the Senate.

THE ‘CHEVRON

DEFERENCE'

In 1984, the Supreme Court is-
sued an opinion that created “Chevron
Deference” (not to be confused with the oil
and gas company), which requires courts to
defer to a federal agency’s interpretation of
an unclear statute if the interpretation is
“reasonable.” In other words, it gives federal
agencies the latitude to interpret the scope
of regulations.

In January, the Supreme Court heard
arguments in two cases challenging the
Chevron Deference that are of interest to
home builders. Plaintiffs in Loper Bright

Enterprises v. Raimondo and Relentless
Inc. v. Department of Commerce seek to
overturn the statute on the basis that it
gives the government an unfair advantage
when a regulation is challenged in court.

NAHB filed a friend-of-the-court brief
in support of the plaintiffs, arguing that
the Chevron Deference is clearly biased
toward federal agencies by granting them
broad leeway to interpret and implement
regulations.

If Chevron is overturned, federal agen-
cies such as the Department of Housing
and Urban Development, Occupational
Safety and Health Administration, and
Environmental Protection Agency—all of
which impact home building—will have
less discretion to impose new regulations
that Congress didn’t clearly authorize.

! case, Sheetz v. County of El

Dorado, Calif.,, the plaintiff, George
Sheetz, argued that a $23,000 traffic impact
fee imposed on him by El Dorado County
for putting a manufactured home on a

IMPACT FEES

In a separate Supreme Court

small parcel of land was unconstitutional
under the Constitution’s Takings Clause.

In a California state court, Sheetz ar-
gued that the fee was not closely connected
to or proportional to the actual impact his
new residence would have on roads. Sheetz
lost his decision in California state court
and appealed to the U.S. Supreme Court.

NAHB filed a friend-of-the-court brief
supporting Sheetz on the merits of the
case, arguing that it’s unfair to permit leg-
islative action to shield a government from
the Takings Clause. From the property
owner’s standpoint, a taking is a taking,
no matter how it comes about.

Decisions in these Supreme Court cases
are expected between April and June. PB

ABOUT NAHB: The National Association of Home Builders is a Washington, D.C.-based trade association representing more than 140,000 members involved in
home building, remodeling, multifamily construction, property management, subcontracting, design, housing finance, building product manufacturing, and other
aspects of residential and light commercial construction. For more, visit nahb.org.

probuilder.com

JANUARY/FEBRUARY 2024 PROBUILDER

15



NAHB CHAIRMAN'S MESSAGE:

Overcoming Challenges, Celebrating Victories

ike many of you, 1 found 2023 challenging as a home builder. Dealing with high interest rates
and their impact on the housing market, trying to predict the Federal Reserve’s strategy for
inflation, and receiving criticism from the media and the public for not building enough
homes to meet demand were just some of the hurdles. But, in my last Pro Builder column as chairman
of the National Association of Home Builders, l want to focus on our progress over the last 12 months.

The year got off to a great start with the International Builders’ Show boasting the largest atten-
dance and the second-largest exhibit floor since the Great Recession. Seeing so many of you walking
the show floor, engaging with exhibitors, and networking and learning was inspiring.

One of my priorities as NAHB chairman was to emphasize well-being within the industry. We
partnered with the SAFE Project and the Job-Site Safety Institute in 2023 to produce
educational resources for home builders about the dangers of opioid use and the correct
way to administer naloxone on the jobsite. And we worked to elevate the importance of
and reduce stigma around mental health in the industry.

We also emphasized recovery from external forces such as natural disasters. In March,
NAHB responded to unprecedented tornado damage affecting thousands of families
across the Southern states, working with the Home Builders Association of Mississippi
and local aid groups to provide relief in the affected areas.

In the policy arena, NAHB chief economist Dr. Robert Dietz and 1 testified before
Congress on multiple occasions about issues important to residential construction. Our
engagement on Capitol Hill helped move the needle in a positive direction for the industry
and for potential homebuyers as well. In May we saw a major victory on the regulatory

ALICIA HUEY front when the U.S. Supreme Court issued a unanimous decision to define water regula-
2023 NAHB Chairman tions in a way that’s beneficial to both builders and homebuyers. And in June, NAHB mem-
@nahbhome bers from across the nation headed to Capitol Hill to advocate for increased transformer

supply, continued workforce development funding, and more reasonable building codes.

Also in June, NAHB and the Department of Housing and Urban Development hosted

the third Innovative Housing Showcase on the National Mall in Washington, D.C., presenting the

latest trends in residential construction. The showcase tripled in size in 2023, with more than 60

exhibitors presenting techniques and products to make housing more affordable, sustainable, adap-
tive, and resistant to environmental impacts and natural disasters.

And in the fall, NAHB member volunteers and staff participated in events across the country to
demonstrate the importance of workforce development and to recruit a more diverse range of young
people into the industry. By laying a strong foundation today, we can build an amazing future.

As we move boldly into this new year, NAHB is guided by a recently approved strategic plan devel-
oped with input from hundreds of members and staff. Over the next three years, this plan will help us
fulfill our mission and make NAHB’s vision for our country—affordable, desirable housing available to
all—areality. 1 believe this plan, under the direction of new NAHB CEO Jim Tobin, will benefit not just
NAHB and its members but everyone in our industry. 2024 is here and our work continues.

PB+ probuilder.com/celebrating-victories

W2W4 AT NAHB
- IBS Education: Discover the possibilities of artificial - NAHB councils target specific disciplines within the
intelligence for your business during a Game Changers home building industry and offer members networking
session with Noelle Russell, a leading Al innovator and opportunities, professional education, recognition and ﬁ facebook.com/NAHBhome
practitioner, on Feb. 28, 11:15 a.m. - 12:15 p.m. at the awards, and exclusive products and services. Learn .
International Builders' Show. buildersshow.com more at nahb.org/nahb-community/councils g twitter.com/NAHBhome

16 PROBUILDER JANUARY/FEBRUARY 2024 probuilder.com
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AMERICAN DREAMS WELLBORN
TOGETHER | | £

~

As the son of a builder and the founder of my own family business, | know that
home is at the heart of the American Dream. Three generations of the Wellborn
family - along with 1,300 dedicated American workers - maintain the quality of
our cabinets every step of the way, from sawmill to shipping. When it’s time to
build your customers’ dreams, partner with the cabinetry company that’s been

fol bt—

crafting American Dreams for over 60 years.

0 DDODPDPO00O0O wellborn.com 256-414-9723

MADE IN THE USA
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DESIGN TRENDS:

Four Kinds of Kid=Friendly

Do your ‘family’ homes really deliver for parents and their children?
Here are four solutions that consider kids and adults alike

By Jenni Nichols

PROBUILDER JANUARY/FEBRUARY 2024 probuilder.com

s part of my job for DesignLens,
A I tour a lot of homes around the

country. One thing I've noticed
is that current trends (read: an open great
room) are not especially kid-friendly.

As a mother of two children ages 1 ¥2
and 13, 1 look for how they would fit in the
family homes 1 walk or feature. Where
would a high chair go? Where would they
play when they’re outside of their rooms?
Where would they study?

Consider these challenges and some cre-
ative solutions I've seen.

Challenge: 1 want a big, open space for
entertaining, but what about a place where
the kids can play nearby?

Solution: Create a playroom off the
great room.

At Leyden Rock, in Arvada, Colo., Epic
Homes and KGA Studio Architects have
included just such a space (photo 1) as an
optional upgrade in the builder’s homes.

Although it’s not large, this play space
is big enough to corral the toys when
guests come over or allow the kids to play
freely, albeit just a barn door away from
the adult activity.

The interior design team at TRIO did a
fantastic job of highlighting the opportu-
nities for the room, with a kid-size table
and chairs, cubbies for toys, a cool chalk-
board, and evena TV.

When 1 saw it, 1 immediately fell in
love and knew the builder understood my
needs as a mom.

Challenge: A loft that’s open to the great
room below doesn’t block the sound be-
tween these areas or provide much privacy
for those in either area.

Solution: Design a more private space
for the kids to gather.

Shea Homes and Bassenian Lagoni
Architects knock it out of the park at
Wedgewood, in Yorba Linda, Calif., by op-
tioning an additional secondary bedroom
into an aptly named “kid’s lounge” (photo 2).

Located at the head of the secondary
bedroom wing of the home, the space not
only provides access to those bedrooms
and shared amenities but also creates a
great hangout area away from the main
living spaces.

PHOTOS: 1. ERIC LUCERO PHOTOGRAPHY; 2. JOHN BARE PHOTOGRAPHY
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Dryerdack:
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Patented Efficiency & Protection
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Challenge: A 10-by-10-foot bedroom isn't
always big enough for kids to share.

Solution: Bring back the slightly larger
shared or twin room concept.

Rising interest rates and land prices
mean consumers may not be able to afford a
new house with a bedroom for every child;
some kids are going to have to share a space.
A standard 10-by-10 room barely fits a twin
bed with nightstand and dresser, let alone
multiple beds with additional furniture.

Woodside Homes partnered with Kim-
berly Timmons Interiors to outfit such a
space as a clever bunk bedroom (photo 3) for
the builder’s Creekside at Shoreline project
in Syracuse, Utah, where Woodside offers
multiple plans with oversized rooms.

With two upper bunks and a larger bed
below, plus ample play space, this design
does a great job of highlighting how an in-
crementally larger room could easily sup-
port multiple children. ('m seeing more
shared or bunk bedrooms in models these
days, so clearly this challenge is already be-
ing met by some builders.)

Challenge: There’s just one secondary
bathroom that doubles as a hall bath and
the bath for kids of different ages vying for
bathroom time and privacy.

Solution: Design a smarter Jack-and-Jill
bathroom.

At Hillside at Broadlands, in Ashburn,
Va., Van Metre Homes recreated and mod-
ernized the Jack-and-Jill bathroom (photo
4) that was common when 1 was a kid in
the 1980s.

The builder’s clever design provides ac-
cess from both secondary bedrooms, with
hinged instead of pocket doors.

Meanwhile, dual sinks and separate
(and, therefore, more private) shower and
toilet areas allow one or more kids to use
the vanity area while another uses the
shower or toilet in complete privacy.

Although none of these design solutions
are necessarily new, they are less common
than 1 (and many other parents) would
want or need. The kids may still fight over
shower time, but 'm not sure sibling squab-
bles can be entirely solved by great design!

Your challenge: These design solu-
tions put a thoughtful, relevant spin on

PROBUILDER JANUARY/FEBRUARY 2024

DESIGN TRENDS:

accommodating some of the real-world
challenges families face.

Focusing on consumer needs is one of the
New Home Trends Institute’s objectives in
2024. This year, bells and whistles are tak-
ing a back seat to the basics of good design
that meets the needs of how people live.

Consider these needs—and solutions—
as you design family homes because
the more you solve real challenges for

probuilder.com

prospective buyers, the more they’ll see
themselves in your homes instead of stay-
ing where they are. PB

Jenni Nichols is VP of Design-
Lens for the New Home
Trends Institute. Email her at
jnichols@jbrec.com or visit
newhometrendsinstitute.com

PHOTOS: 3. SIMPLE SHOOT; 4. HOUSEFLI



Let Englert help you
build your business.

Englert was built on the core principle of giving
our customers the tools they need to succeed.
Contact us to find out how we can help you.

Englert is recognized as a
global leader in metal roofing
and gutter systems. We pride
ourselves on our commit-
ment to product quality and
customer service. Our team
stands behind you every step
of the way to make sure you
can build your business into
the best it can be. When you
succeed, we succeed.

== E N G LE RT' Scan the QR code
E to register for IBS

to get your
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BUSINESS MANAGEMENT:

Improving Home Building
Productivity, Part 2:
Automation

Maximize efficiencies gained through simplification and standardization
by automating both on-site and back-office operations

By Tony Callahan, Contributing Editor

few issues ago, in Part 1 of this
series, 1 addressed how home
building lags other industries in

productivity gains and how simplification
and standardization are key to improving
our productivity. In Part 2, we’ll dive into
the benefits of automating both the jobsite
and the office.

Construction Automation
In my first job with a large-volume home
builder, I saw firsthand the value of build-
ing wall, roof, and other components in a
factory-controlled setting and delivering
them to jobsites on a just-in-time schedule.
Consider the potential benefits of off-
site to your current home building process:
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It doesn’t require skilled framers to know

which material goes where and how to fas-
ten it, while the equipment’s technology
makes precise cuts and identifies fastening
patterns. And what’s left over can be saved
for future use as cripples in rough openings
or even finger-jointed studs instead of end-
ing up in a dumpster.

The biggest hurdle to adopting off-site
methods is the perception that it costs more
than stick-building. If you're serious about
it, conduct a true, total cost comparison
between the two methods, working closely
with a trusted off-site provider to under-
stand your needs, rework your plans to suit
a factory setting, and bid the job competi-
tively for a fair and honest assessment.

probuilder.com

Back-Office Automation

Automation isn’t limited to off-site man-
ufacturing. Artificial intelligence (Al) tools
to improve home building productivity are
developing quickly to help boost your back
office’s efficiency.

For instance, rather than simply dump-
ing data into your enterprise resource
planning system, use software that maps
specific fields and can upload thousands of
rows of data in seconds.

Similarly, consider building digital ex-
ception reports that identify potential data
inaccuracies in your quality assurance pro-
cesses and automate your procure-to-pay
system to save you and your suppliers and
trades a ton of time.

Vertical Integration

If you have the scale, consider vertically
integrating off-site manufacturing. It’s an
expensive venture but having control over
more of your production process may prove
to be worth the investment.

1t all comes back to simplification and
standardization to improve productivity.
Reworking your plans for efficient con-
structability helps reduce warranty work
and costs. It will also earn economies of
scale associated with plan reuse and SKU
minimization, among others advantages.

With that, make it easier for your team by
having a common location on your network
where everyone can see floor plans, costs
per square foot, sales statistics, warranty
records, cycle time averages, customer sat-
isfaction feedback, and material quantity
take-offs—in short, the whole picture.

Our industry must address its lack of
productivity gains to truly solve the hous-
ing affordability crisis. We owe it to our
business, our employees, and our country
to attack the challenge head-on.

PB+ probuilder.com/productivity-part-2

Tony Callahan, CPSM, CSCP,
has worked in the building in-
dustry for two-plus decades and
is an expert in purchasing and
supply chain management.
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At Cornerstone Building Brands, North America’s largest exterior
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support our customers as they take on the challenges of tomorrow.
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Visit us at CornerstoneBuildingBrands.com/IBS
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SALES+MARKETING:

Billboards Are Back!

A recent study shows the renewed power of outdoor
advertising. But are home builders ready to go old-school
with their sales and marketing efforts?

By Emily Zick

BT VERTEX

o2 4 IN SUMMERUN

fter falling out of favor during the
A pandemic, outdoor advertising

revenue from transit ads, street
furniture, and billboards is on the rise.

A recent report by Solomon Partners, a
leading financial advisory firm, found that
outdoor media produces higher levels of
customer recall than online marketing.

While no one’s suggesting home builders
should drop their digital marketing pro-
grams, is it time to consider (or reconsider)
outdoor media as part of your strategy?

Who Is Using Billboards?

The Las Vegas division of national build-
er Tri Pointe Homes currently devotes
about 15% of its total advertising budget
to digital billboards, according to division
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president Klif Andrews, and they’re not the
only ones. “In our market, typically all of
the larger builders do,” he says.

In Plano, Texas, Trophy Signature Homes
(a subsidiary of Green Brick Partners) has
billboard placements near many of its
communities. Recently recognized as the
seventh largest home builder in the Dallas-
Fort Worth market, Trophy is aggressively
opening new communities, says VP of
marketing Yvette Rhea, and billboards are
part of its strategy.

Meanwhile, Middletown Homes, a mod-
ular and manufactured home builder
in West Virginia serving its home state
and parts of Ohio, Pennsylvania, and
Maryland, uses one billboard close to
its New Martinsville, W.Va., location to
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attract passersby, according to marketing
coordinator Sydney Starkey.

How Are Billboards Being Used?

Tri Pointe recently put a large LED bill-
board in a downtown shopping area of the
Summerlin master plan (photo, left) in Las
Vegas and included a phone number—a no-
no for drive-by advertising but perfect for
pedestrian shoppers. “They can take a pho-
to or just pick up their phone and call,” says
marketing VP Traci Sexton-Hall. “We start-
ed to see an uptick in sales really early on.”

In Texas, Trophy places billboards as
close as possible to those of its communi-
ties that may be a bit harder to find, Rhea
says, to guide potential buyers.

Starkey says she has definitely seen
in-person traffic increase as a result of
Middletown’s billboard, which supports
the builder’s digital marketing efforts: “We
try to integrate all of our marketing so our
digital and traditional media work togeth-
er to accomplish the same goals.”

Tips for Billboard Success
If you do decide to use billboards, consider
these tips:

« Keep it simple. One tagline, one main
point. Make it easy to read and make
sure the logo is prominent.

o Plan ahead. If you know a year in ad-
vance that you're going to want a par-
ticular billboard location, reach out
to the owner and ask to be contacted
when the current lease expires.

« Don’t discount the cross-reads. Drivers
do look across a road to see a billboard.

« See for yourself. Drive the routes of your
target market to see the billboard loca-
tions you're considering and how effec-
tive they are at catching your attention.

PB+ probuilder.com/billboards

Emily Zick is a freelance writer
and editor based in Ypsilanti,
Mich., helping business owners
reach their target audiences with
custom content. Email her at
hello@emilyzick.com or visit emilyzick.com.
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QUALITY MATTERS:

TIPS FOR PLACING DUCTS
IN CONDITIONED SPACE

THE BENEFITS TO YOU AND YOUR HOMEOWNERS ARE UNDENIABLE

BY CLEM NEWCAMP

c hange—that dreaded word no one
really wants to hear. But quite
often, changes in construction
practices do deliver tangible value, and
moving ducts inside conditioned space
definitely qualifies.

Locating the entire heating and cooling
system (equipment and supply and return
ductwork) within a home’s thermal en-
closure may seem like an insurmountable
challenge, but the benefits far outweigh the
effort required to do it, including:

« System efficiency

e Occupant comfort

¢ Lower costs

« Environmental “friendliness”

o Reduced thermal loss

« Easier code compliance/approvals

 Healthier indoor air

o Moisture management and mitigation

o Right-sized, cost-efficient equipment

« Better overall system performance

HOW-TO TIPS

There are multiple ways to achieve these
benefits, and there are new technologies
that address common challenges.

One option is to make the attic a condi-
tioned space by encasing it in insulation.
You can also use plenum trusses as sealed
chases or install ductwork in a suspended
ceiling, chase, or soffit.

For multistory homes, run ducts through
the floor system—especially when using
open-web trusses that create pathways
for mechanical runs. For homes with
conventionally vented crawlspaces or
unconditioned basements, transition to
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conditioning those spaces (like the attic)
to run ductwork through them.
Also consider these best practices:
o Tightly seal ducts and test for leaks
(yes, even in conditioned space).
o Use ducts to carry the air instead of
relying on an open or dropped chase.
e Pay strict attention to mitigating air
leaks in your thermal enclosure.
o Provide adequate return-air pathways
for every room in the house.
e Avoid equipment or appliances that
may back-draft or are prone to spill.

WHAT'S THE RIGHT DUCT?

The most common ductwork for condi-
tioned space includes flex duct, ductboard,
and sheet metal ducts. When working
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with any of these, make sure all ductwork

is installed to manufacturer specifications
and follows protocols in the Air Condition-
ing Contractors of America manuals and
local building codes.

Regardless of how you decide to approach
it, placing ducts in conditioned space is a
great way to build long-lasting, comfortable
homes. With so many benefits, it’s hard to
make a case for not doing it.

PB+ probuilder.com/ducts-conditioned

Clem Newcamp drives quality and per-
formance in home building as a building per-
formance specialist on the PERFORM Builder
Solutions team at IBACOS.

PHOTO: IBACOS
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TRANSFORMING HARDSCAPES

SUSTAINABLE HOME BUILDS
WITH PERMEABLE PAVERS

Today, more homeowners are searching for solutions that conserve and protect local watersheds.

Butit's notjust homeowners, Municipalities are also setting limits on the amount of impervious surfaces that
can be built around businesses, homes, and other spaces. Some cities are even imposing new taxes based on
the size of those areas. Unilock permeable pavers offer the perfect solution for these concerns, providing a
reliable and sustainable choice for creating gorgeous driveways and patios at your next home development.

BENEFITS OF PERMEABLE PAVER SYSTEMS

Prevents floods and erosion

Decreases the need for stormwater ponds

Reduces the costs associated with storm drain piping and inlet structures
Maximizes homes per acre

Makes urbaninfillhome developments possible

Matches your development’s aesthetic and adds curb appeal
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Integral Stain Resistance

PROTECT YOUR
HOMEOWNERS INVESTMENT

Unlike after-market sealers which merely coat the top, EasyClean™ goes beyond the paver surface, infusing a
factory-sealed coating into the product to deliver integral stain resistance. EasyClean enhances the surface color,
adds protection from everyday wear and reduces maintenance, offering homeowners the freedom to fully enjoy
their outdoor living spaces without fretting over occasional messes that could otherwise damage their investment.
Give your homeowners peace of mind, and choose EasyClean for your next home build.

U N I LOCI(® Connect with a Territory Manager

for samples & additional information.

ot

4



THE
NATIONALS

THE

" NATIONAL

Join us Tuesday, February 27, 2024,
as the most prestigious NAHB awards
pay tribute to the BEST in new home
sales and marketing professioﬁals,
home builders, associates and!é’éunélls.

Caesars Palace ¢ Las Vegas, NV.
PALACE BALLROOM"
5:00pm Cockta/ilél/
6:30pm Dinner’
7:30pm Awards Ceremony

g /
TICKETS NOW ON SALE!

INSPIRATIONAL
INTERIORS

~ EXHILARATING
EXTERIORS

MOTIVATIONAL
MARKETING

SPONSORED BY: VLIS Home Mortgage  MEDIA PARTNER: PROBUILDER



©.2023 Levi Ellyson/501Studios, courtesy Pro Builder Media

TAMLYN
M O D E R N RT FAMILY. VALUE. SERVICE.
MODERNLINES

At IBS 2024

THE NEW AMERICAN HOME
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THE NEW
AMERICAN HOME
2024

TIMELESS
COMFOR|

THE NEW AMERICAN HOME 2024 IS A LESSON IN WHAT B
MAKES A HOUSE A PLACE PEOPLE WANT TO LIVE
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PROJECT SPECS: THE NEW
AMERICAN HOME 2024

LOCATION: Ascaya, Henderson, Nev.
DESIGNER/BUILDER/INTERIOR DESIGNER:
Sun West Custom Homes, Las Vegas
LANDSCAPE ARCHITECT: Vangson Consulting,
Las Vegas

LOT SIZE: 0.7 acres

HOME SIZE: 7,800 square feet (conditioned),
including attached casita

BEDS: 4 +1 (casita)

BATHS: 4.5 + 1 (casita)
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Bold roof forms and tirﬁeless materials heiqht‘en the
impact of the home's all-glass entry, which
provide; a glimpse of the interior and dramatic
1l views of the Las Vegas.Valley beyoﬁd.
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THE NEW
AMERICAN HOME
2024

f you're designing a home on a lot cut

out of a mountainside with panoramic

views of the Las Vegas Valley and the
Strip below, where do you begin?

If youre Dan Coletti, the designer and
builder of The New American Home 2024
in the luxury custom-home community of
Ascaya in Henderson, Nev., it all starts in
the kitchen.

“l knew the view from the back of the lot
would be great but also a little off-center to
the right,” Coletti says, “so 1 put the kitchen
in the left back corner of the floor plan to
capture the best view.”

Therest of the 7,800-square-foot, single-
level plan (see page 48) flowed fairly easily
from there, he says. It includes an owner’s
bedroom on the opposite end of the rear
elevation that fully embraces the valley,
and walls of glass at the home’s entry and

In designing the home, Dan Coletti began with the
kitchen, and its placement in the floor plan evolved
to become a jewel of complementary colors,
textures, and tones. The intricate hand-crafted ceiling
creates “architecture as art,” which has become a
trademark in Sun West Custom Homes' work.
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along the back of the house that show-
case a through-view to the lights of Las
Vegas and the mountain range beyond.
The home’s front elevation also came
together more quickly than Coletti ex-

pected. “I began playing with shapes and
“and it started

inverting them,” he says,
looking pretty good pretty fast, which is
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"I BEGAN PLAYING WITH
SHAPES AND INVERTING
THEM ... AND I THINKIT CAME
TOGETHER VERY WELL.”
—DAN COLETTI, DESIGNER

probuilder.com
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unusual for me. We kept working at it and
1 think it came together very well.”

The entry, set back from the garages
and a casita that flank it, is further pro-
tected by a pair of prow-like roof shapes
that add distinction and weight to the
otherwise all-glass facade. That form
is expressed throughout the house in
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several other places, most prominent-

ly over a glass-enclosed wine room that

juts into the main living area, as an in-

door-outdoor wet bar adjacent to the

kitchen, in the shower enclosure in the

owner’s bathroom, and in the staggered The rear elevation (top) optimizes the home's view of the Las Vegas Valley and the Strip with floor-to-ceiling
roof forms stepped along the rear eleva-  telescoping glass doors that pocket into adjacent walls for seamless indoor-outdoor flow. An outdoor grill
tion (above). and pizza oven (above) extend the footprint, look, and feel of the main kitchen.
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BACK TO BASICS

Coletti’s Sun West Custom Homes has
now delivered three New American Homes
in Ascaya, each of them showcasing wood,
stone, and glass to great effect.

“l always try to make our houses feel like
homes, not commercial spaces,” Coletti
says. Key to avoiding a cold, cavernous in-
terior in an expansive home like this one
is the use of those materials, which the
designer says are “timeless and beautiful,
comfortable and familiar.”

That materials choice is also evidence of
Coletti’s penchant for creating architecture
as art. Examples are in the kitchen ceiling’s
intricate, hand-placed wood slats and the
burnt-wood-look paneling of the owner’s
bedroom. The playful trio of floor-to-ceil-
ing pivoting wood panels that enclose the
back of the media room are another exam-

The owner's bedroom enjoys panoramic views of the valley and has direct access to a firepit, pool/spa, ple. The panels break up the mass of tex-
and outdoor shower. Telescoping, fully pocketing glass panels and richly toned woodwork on the walls and tured engineered stone in the great room,
ceiling—the latter extending into the outdoor spaces—create a comfortable setting and an easy transition. accentuating the stone’s beauty.

PROBUILDER JANUARY/FEBRUARY 2024 probuilder.com




LG Pro Builder

Building the Good Life.

Find the perfect
appliances for your
next package

Every homebuyer wants the most stylish, fully featured and technology-forward

appliances in their kitchen and laundry areas. That's why LG stands out from the

rest. We have a solid reputation for developing revolutionary appliances that look

as beautiful as they perform. When you install LG appliances in your homes, you

can use our reputation for reliability, quality, and innovation to your advantage. LG
Visit your nearest dealer to learn more.

© 2024 LG Electronics USA, Inc. All rights reserved. “LG Life's Good" is a registered trademark of LG Corp.
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The extensive use of glass heightens the
experience of transparency, with views into
and along the back of the house, but it also
serves to lighten the mood elsewhere. For
example, instead of being concealed behind
solid walls, the office (page 46) is designed
as a jewel box set off from the foyer. “In a
perfect world with an unlimited budget,
I'd never want to see a piece of Sheetrock,”
Coletti says.

FIRE AND WATER
Coletti is also drawn to fire and water, and
the two elements routinely find their way
into his designs. The New American Home
2024 is no exception. It features natural gas
fireplaces inside and out, and open-flame
fire features flank the pool and front walk.
But water as a design element in this
year’s show home has been severely cur-
tailed by a recent local ordinance that
limits the surface area for single-family
swimming pools, spas, and hot tubs to no

more than 600 square feet per home. As a
result, the pool and adjacent spa take up far
less area than one might expect for a multi-
million-dollar custom home, and other wa-
ter elements in the front of the home and
elsewhere, like those used in previous Sun
West designs, are sadly missing.

“The current water restrictions are bru-
tal here,” Coletti laments. “But we didn’t
have a really big backyard for this house, so
the size of the pool feels appropriate.”

LEAVING A LEGACY
As many New American Homes as Sun
West has produced (and will again in 2025),
Coletti and his team respect the fact that
all eyes are on them when thousands of
home builders and designers tour the home
during the 2024 International Builders’
Show looking for ideas they can apply in
their own markets and price points.

But while the extensive use of natural
materials, the detailed craftsmanship, and

The prow-like design of the shower in the owner’s
bathroom (top) follows similar forms used
elsewhere in the home and is a central feature of
the space. A handy coffee bar (above) between the
bath and bedroom includes a pair of refrigerated
drawers for storing beverages and snacks.

44
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learn how our team and products can
support your next project.

The Mitsubishi Electric Performance Builder
Team provides exceptional support nationwide
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Stone, glass, and wood dominate in the home's design and finishes. The media room’s trio of full-length
pivoting wood panels (above) deliver both form and function, while a glass-enclosed office gains natural and
shared interior light. A blackout curtain concealed in a stone-clad return wall encloses the media room.

products such as a ceiling-mounted kitch-
en faucet and a 136-inch direct-view home
video display (above) are sure to wow them,
Coletti thinks some of the key takeaways
from this year’s New American Home are
more subtle and perhaps more applicable
across the residential spectrum.

“Things are always changing, the prod-
ucts are always getting better, and the vari-
ety of products you can pull into a residen-
tial project is ever expanding,” he says. This
is evident not only throughout this year’s
show home but also—and perhaps more
so—in what’s hidden behind the finishes.

“We've learned so much about energy ef-
ficiency since the 2020 house [the last New
American Home completed by Sun West].
The products are so much better, as is our
understanding of them and how they work
together,” he says. “And that’s something
you can put in a 3,000-square-foot home
or a 30,000-square-foot home and get the
same impact.” PB
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THE NEW
AMERICAN HOME
2024

OUTDOOR LIVING

GREAT ROOM

GUEST SUITE

AUNDRY-

MEDIA BEDROOM 2

ENTRY

A

]A

By

GARAGE

OFFICE BEDROOM 1

GARAGE

FLOOR PLAN

The New American Home
2024's floor plan is designed
to capture dramatic views,
deliver comfort and privacy,
and facilitate casual
entertaining inside and out.
Surrounded by stone walls
and a dramatic overhang,
the main entry A is all glass,
providing a direct sight line
from the front walk through
the great room to the view
of the Las Vegas Valley
beyond. An attached casita
B is separated from the
main house by a garage to
create privacy for guests or
to enable it to be used as a
working office or studio. A
subtle but well-appointed
drop zone C is conveniently
located to serve both the
front entry and the family
entry from the garage, while
the adjacent wine room D
juts out, making a statement.
The placement of the kitchen
E provides a direct view

to the valley below, even
through the telescoping
windows of the indoor-
outdoor wet bar. The owner's
bedroom F, equipped with
floor-to-ceiling patio doors
that pocket away, affords an
unobstructed view and leads
out to one of two fire pits G
flanking the pool.

The New American Home 2024 is produced by the Leading Suppliers Council of the National Association of Home Builders (NAHB), with
Pro Builder serving as the exclusive media partner. Turn to page 93 for details about products from the program’s sponsors, and look for a

follow-up feature in the March/April 2024 issue. There will also be two live webinars, one about the home’s design and impressive energy and

water savings and another focused on the home’s indoor air quality. Visit tnah.com for a virtual tour and more articles, videos, and informa-

tion about the products and systems used in The New American Home’s construction and finish, as well insights into our valued partners.
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THE MOST
TRUSSED

NAME IN LUMBER

Why do so many manufacturers rely on
West Fraser for mechanically graded
lumber? With 32 North American mills,
14 of which produce MSR or MEL, we
run a highly dependable supply chain
in both SYP and SPF.

Our ability to identify higher grade
lumber imparts predictable strength
and consistency to high-performing
trusses and other products. Why not
let our high production standards
support yours?

Truss us — we won’t
let you down.

VISIT US AT IBS 2454

STRENGTHINLUMBER.COM West Fraser




THE NEW
AMERICAN HOME
2024

MEET THE PROJECT TEAM

Members of The New American Home (TNAH) 2024 project team include (seated, L-R): Jamahl
Gibbons, manager, IBS Show Homes; Tucker Bernard, executive director, NAHB Leading Suppliers
Council and the TNAH program; Jennie Marsh, interior designer, Sun West Custom Homes; Nicole

Maiers, assistant project manager, Sun West; Daniel Coletti, owner, Sun West; Ted Mahoney Ill, TNAH
2024 task force chairman; Tim Unick, project manager, Sun West; (standing, L-R): Angel Leon-
Zapata, assistant superintendent, Sun West; Christopher Coletti, executive assistant, Sun West; Bob
Hanbury, 2024 task force vice chairman, The New American Remodel; Lee Nave, CAD manager, Sun
West; Omar Drummond, interior design assistant, Sun West; Michael Cotter, CAD designer, Sun West;
Mark Schlachter, superintendent, Sun West; Hiram Lowe, CAD Designer, Sun West

NAHB LEADING SUPPLIERS COUNCIL CONTRIBUTORS

Broan-NuTone
Carrier/Kidde
Daltile
Gladiator GarageWorks

Accurate Millworks
AeroBarrier
AutoHot
Battle Born Insulation
Bedrock Wireless
Complete Solaria
Creative Closets
Dakota Shy Wine
Emtek Products

InSinkErator
Lutron Electronics
Resideo
Sherwin-Williams

PARTICIPANTS

Enovative Group
Enphase Energy
Environmental Water Systems
Euclid Chemical Co.

Fire Magic
Holcim
Home Team Pest Defense
Infratech
Josh.ai

Simpson Strong-Tie
SMEG USA
Velux Skylights
Whirlpool

Knauf Insulation North America
Mechanical Products Nevada
Rinnai America
Scena Industries
Schluter Systems
Summit Automation
Tafisa
Thermory USA

PROJECT TEAM

BUILDER/ARCHITECT/INTERIOR DESIGNER
Sun West Custom Homes, Las Vegas

LANDSCAPE ARCHITECT
Vangson Consulting, Las Vegas

ENERGY AND GREEN BUILDING CONSULTANT

Two Trails, Orlando, Fla.

TECHNOLOGY DESIGN AND INTEGRATION
Fusion Home Systems, Las Vegas

PROJECT PARTNERS
*Members of NAHB Leading Suppliers Council

PLATINUM
Caesarstone
LG Air Conditioning Technologies
LG Electronics
LG Laundry
*Signature Kitchen Suite

GOLD
*Kohler
*StoneWorks
Wellborn Cabinet

SILVER
*Brown Jordan Outdoor Kitchens
Clopay
DaVinci Custom Fireplaces & Fire Garden
DoorBird
*Fi-Foil Company
*HALO by Cooper Lighting Solutions
Kohler Home Energy
*LiftMaster
*Masonite International
*Omega Flex
*Progress Lighting
*Schneider Electric
*Tamlyn
VintageView Wine Storage Systems
Western Window Systems

SEE PRODUCTS FROM OUR
PROJECT PARTNERS ON PAGE 93
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CASCADIA

RAILING SYSTEMS

Beauty, Strength, Safety:

and Designed for Builders

The New Stainless Steel Cascadia
Rod Rail System Features:

® Gorgeous, marine-grade stainless steel

® No metal fabricators needed for fabrication or installation
@ No more long lead fimes waiting for local fabricators

® Pricing that competes with cable rail

® Immediate availability through local LBM dealers

® An easy toinstall, 8-component system

® |CC-ES Certification

CLEARVIEW® Railing Systems CCISC
Copyright AGS Stainless, Inc. 2024

For more information about Cascadia by AGS Stainless:

adiaRailing.com or call 888.592.4371



SHOW
VILLAGE

THE ANCHOR OF THE
OUTDOOR EXHIBITS AT THE
INTERNATIONAL BUILDERS’
SHOW IS CELEBRATING ITS

30TH ANNIVERSARY.

JOIN US!

he International Builders’ Show
I can get a little crazy, so we thought
we’d make it easy for you to find
and get a sense of Pro Builder Show Village
2024, located right across the street from
the Central Hall entrance to the Las Vegas
Convention Center.
Check out all there is to see and do!

Where's Pawley
Benjamin? Find our
cuddly 30th anniversary
mascot on the Show Village map
and stop by at the
show to get one
of your own.

TO CENTRAL HALL

Your self-guided tour of Show Village demonstration homes
starts with the Canyon (left) and the Glacier models from
Genesis Homes that defy the HUD-code stigma and target

move-up buyers with marketable facades and open floor plans.

It's an outdoor trade show! Visit
one, two, or all 12 of our sponsors
exhibiting in Show Village. Chances
are good you'll see something new.
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A free beer to anyone who can tell us what this is!



More sponsor booths! Tour Cavco's “dual pod” tiny home
(left) and its cozy coastal Wedge model
(below), marrying high style with

construction cost efficiencies.
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Take a break, get
some fresh air,
and invite a friend,
colleague, or client
for a chat in the
great outdoors at

Show Village.

N
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The ProTradeCraft Live Construction
Training Zone offers a full schedule
of installation instruction for the
latest new products and best building
practices. Stick around and get
involved in the daily Skills Challenges
(with prizes!).

The tour continues with the fun, efficient Via model designed by More sponsor booths!
Liv-Connected, offering a tight but light-filled interior, including a loft. ILLUSTRATION: ADAM GRUBB MEDIA / BAILEY SHELTON
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BEST IN
AMERICAN LIVING
AWARDS

EXTREME

VIAK

THESE ADAPTIVE REUSE
PROJECTS-WINNERS IN THE
2023 BEST IN AMERICAN
LIVING AWARDS-SUCCEED
IN CREATING NEW HOUSING
AND REVITALIZING THEIR
NEIGHBORHOODS

BY MICHELE LERNER

PERHAPS THE ULTIMATE FORM OF
sustainability is imagining new uses for
obsolete, distressed, or abandoned build-
ings. Honoring the past while giving new
life to a structure—and with it, often an
entire neighborhood—requires creative
thinking to successfully meld modern
codes with preservation goals. These four
adaptive reuse projects, all 2023 Best in
American Living Award winners, exempli-
fy that mission and spirit.

OV

=5

CHRONICLE MILL: FROM
TEXTILES TO MODERN LIVING
Built in 1901, the Chronicle Mill, a textile
mill in Belmont, N.C., was abandoned
after spinning its final thread in 20710.
Lacking appeal for redevelopment due
to its industrial past and numerous regu-
latory barriers, it also suffered from a large

PROBUILDER JANUARY/FEBRUARY 2024

transmission line running through the
site, an existing creek flanking its western
edge, and a conglomeration of decaying
ancillary spaces that had been tacked-on
throughout the mill’s 109-year history.
Today, thanks to the vision of the project
team, the revamped Chronicle Mill fea-
tures 238 market-rate apartments ranging

probuilder.com

in size from 460 to 1,133 square feet. BB+M
Architecture focused on creating livable,
modern spaces while retaining the mill’s
historical character.

Remnants of the original facade were
preserved to indicate where the mill stood,
while the face of the newly built section
offers a modern interpretation that evokes
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the rhythm of the original mill’s fenestra-
tion without creating a replica.

The adaptation also included demolish-
ing two structural bays, adding a fourth
level, and creating a primary entry set back
from the sidewalk and accessed by an ele-
vated catwalk—all of which combine to cre-
ate a more interesting streetscape.

On the opposite side, previously occupied
space was transformed into an open pool
deck with outdoor grill areas set among
remnants of the original facade.

Handwoven art panels and a rope ceil-
ing in the clubhouse are a nod to the textile
mill’s past, while salvaged and repurposed
items from the mill are incorporated into

probuilder.com

PROJECT SPECS: CHRONICLE MILL
LOCATION: Belmont, N.C.

ARCHITECT AND INTERIOR DESIGNER
(ENTRANT): BB+M Architecture,
Charlotte, N.C.

BUILDER AND DEVELOPER: Armada
Hoffler Construction, Virginia Beach, Va.
LANDSCAPE ARCHITECT: Site
Solutions, Atlanta

SIZE: 261,217 sf

NO. OF UNITS: 238 (460 - 1,133 sf)
RENTAL RATE: $2,000 - $3,000/mo.
PHOTOS: Tim Buchman /

Easterday Creative

many of the amenity spaces. The mill, orig-
inally built with heavy timber columns and
beams with pine decking, also features steel
columns and wood decking from the 1930s.
Elements such as exposed brick and the
old columns are visible in both the public
spaces and apartments, lending the devel-
opment an industrial vibe.

JANUARY/FEBRUARY 2024 PROBUILDER
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BEST IN
AMERICAN LIVING
AWARDS

PROJECT SPECS: PEABODY
SCHOOL APARTMENTS

LOCATION: Chicago

ARCHITECT (ENTRANT): Pappageorge
Haymes Partners, Chicago

BUILDER: Svigos Development,
Buffalo Grove, III.

DEVELOPER: Svigos Asset
Management, Buffalo Grove

SIZE: 38,850 sf

NO. OF UNITS: 23 (878 - 1,380 sf)
RENTAL RATE: $3,000 - $4,000/mo.
PHOTOS: Darris Lee Harris Photography

PEABODY SCHOOL
APARTMENTS: LESSONS IN
PRESERVING HISTORY

Installing a chalkboard in your home for
family messages may be a fun, decorative
touch but living in an apartment that has a
chalkboard from a school built during the
1800s is way cooler.

PROBUILDER JANUARY/FEBRUARY 2024

The 23 apartments now occupying what
was the Elizabeth Peabody School, de-
signed and built in 1894 by architect August
Fiedler in Chicago’s Wicker Park/Noble
Square neighborhood, preserve many of
the school’s original (and still functional)
features. Iron coat hooks, built-in cabinets,
interior trim, doorways, and windows from

probuilder.com

more than a century ago have been given
new life in this adaptive reuse project.

The apartments also feature recycled
materials from other parts of the school,
with bricks used for accent walls and re-
purposed wood joists for kitchen open
shelving. Refurbished school furniture, in-
cluding filing cabinets from the principal’s



STONEWORKS

' Part of the Cornerstone Building Brands Family

Beautiful stone veneer, installed.

StoneWorks®is the only national manufactured stone veneer brand that offers
product with regional character alongside full installation services. With one point
of contact, builders benefit from a dedicated project manager on-site, field support
to maximize communication and tested safety programs to reduce any risks.

From the first call to the final
result, see how we deliver the
total stone experience.

Scan the QR or visit estoneworks.com to learn
more about our total turnkey solution for builders.




BEST IN
MERICAN LIVING
AWARDS

office and tables from the cafeteria, are now
used in the building’s common areas.

After the Peabody School closed in 2013,
the property was sold at public auction for
redevelopment. Svigos Development re-
quested Chicago Landmark status for the
building and was able to use federal histor-
ic tax credits for its adaptive reuse.

Svigos collaborated with Pappageorge
Haymes Partners architects to meet mod-
ern code requirements while preserving
the building’s historical character. New
two-bedroom apartments were seamlessly

PROBUILDER JANUARY/FEBRUARY 2024

integrated into the original classroom
footprints, most of which are 1,200
square feet and arranged along a central

THE PROJECT TEAM WORKED
TO MEET MODERN CODE
REQUIREMENTS WHILE
PRESERVING THE BUILDING'S
HISTORICAL CHARACTER

probuilder.com

14-foot-wide hallway (see above). An eleva-
tor is tucked away from the main hall, so
asnot to interrupt the view to the staircas-
es at either end.

To meet current fire safety regulations,
the stairwells were updated with fire-
rated glass and protective shutters that
have an automatic screen system to seal off
the stairwells in a fire emergency.

The apartments feature 14-foot-high
ceilings and tall windows that flood living
spaces with natural light, while a new roof-
top deck offers residents panoramic views.




#FERGUSON i FKOHLER.
Bath, Kitchen & Lighting Gallery | w—

Edalyn™ Kitchen Faucet
by KOHLER x Studio McGe

Our showrooms are designed to inspi

kitchen and lighting choices from top brands curated in
beautiful, hands-on displays. From product selection to
delivery coordination, an industry expert will be there to
support your project every step of the way.

ferguson.com/build
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PROJECT SPECS: TRIBUNE TOWER
CONVERSION

LOCATION: Chicago

ARCHITECT (ENTRANT): Solomon
Cordwell Buenz, Chicago

BUILDER: Walsh Group, Chicago
DEVELOPER: Golub & Company, Chicago
INTERIOR DESIGNER: The Gettys
Group, Chicago

LANDSCAPE DESIGNER: Site Design
Group, Chicago

SIZE: 950,000 sf

NO. OF UNITS: 162 (1,100 - 4.400 sf)
SALES PRICE: Over $500,000
PHOTOS: Dave Burk Photography

TRIBUNE TOWER:

FROM HISTORIC ICON

TO NEW LANDMARK

Honoring history while transforming spac-
es for more modern uses can be a challenge
in adaptive-reuse work. But the pressure
is compounded when the project involves
a highly recognizable, much treasured

60 PROBUILDER JANUARY/FEBRUARY 2024

building like Chicago’s Tribune Tower.
Built in 1925 next to an adjacent printing
plant, the Tribune Tower served as the head-
quarters of the Chicago Tribune newspaper
for 93 years. The expanding media empire
added the Radio Building to the site in 1935
and the Television Building in 1950. But
even with those expansions, the Tribune

probuilder.com

conglomerate struggled, vacating the build-
ing in 2018. That enabled conversion of the
tower into 162 luxury condominiums.
Restoration work preserved the Tribune
Tower’s iconic fagcade and landmark sign,
and the original entry and lobby remain
open to the public. The printing plant’s
original frontage was also redeveloped as



~ Andersen offers the best options
for indoor and outdoor living spaces:. ...

*2022 Andersen brand surveys of U.S. builders, architects, and homeowngrs. >
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part of Pioneer Court, a public pedestrian
plaza. The Radio and TV buildings re-
ceived historically sensitive updates and
include retail sites and private, street-level
entrances for residents.

To address a common challenge of office-
to-residential conversions, architects at
Solomon Cordwell Buenz artfully scooped
out some of the tower’s center to create an
elevated landscaped courtyard for residents
and to admit more natural light into the
units. The limestone walls surrounding
the courtyard include details that match

PROBUILDER JANUARY/FEBRUARY 2024

the historic tower fagades, while a four-
story modern glass addition expands living
space on the building’s northeastern side.

ARCHITECTS SCOOPED OUT
SOME OF THE CENTER OF
THE TOWER TO CREATE AN
ELEVATED LANDSCAPED
COURTYARD FOR RESIDENTS

probuilder.com

Amenities include an indoor swimming
pool and a sundeck tucked behind the
Chicago Tribune sign. A lounge and wrap-
around terrace built on the tower’s crown
offer skyline views from behind the build-
ing’s Gothic-style buttresses. The tower also
has a fitness center, spa, meeting rooms,
lounges, and another outdoor terrace.

The new landmark offers s5 different
floor plans ranging in size from 1,100 to
4,400 square feet. Each residence features
custom-designed details to complement
the building’s neo-Gothic style.




with you in mind to make
Easy to install, built to last, backed by Kohler.
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PROJECT SPECS: A & INDIANA
LOCATION: Philadelphia
ARCHITECT (ENTRANT): Barton-
Partners Architects and Planners,
Norristown, Pa.

BUILDER: Clemens Construction
Company, Philadelphia
DEVELOPER: Impact Services Group,
Philadelphia

SIZE: 78,315 sf

NO. OF UNITS: 48 (782 - 1,559 sf)
RENTAL RATE: Under $1,000/mo.
PHOTOS: Taylor Photo

BEST IN
AMERICAN LIVING
AWARDS

A & INDIANA:

FROM WAREHOUSE TO
COMMUNITY BEACON

Acirca-1893 abandoned textile warehouse at
the corner of A Street and E. Indiana Avenue
in Northeast Philadelphia’s economically
disadvantaged Kensington neighborhood

PROBUILDER JANUARY/FEBRUARY 2024

may not seem like an ideal candidate for
renovation, but BartonPartners Architects
and Planners had a goal to add much-need-
ed affordable housing to the community.
In addition to 48 one-, two-, and three-
bedroom subsidized apartments, the for-
mer warehouse now includes a community

probuilder.com

room, conference room, bike room, and a
landscaped courtyard to reinforce the sense
of social connection among residents.

As important, the mixed-use develop-
ment provides an anchor for the neighbor-
hood and includes ground-floor commer-
cial retail space.



Wi DoorBird

Technology meets Design.

ACCESS CONTROL
s SIMPLIFIED
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v Stand alone or added
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v Remote control
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v Wiegand Interface

DoorBird combines exclusive design -~
with the most innovative IP technology Designed
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Part of ASSA ABLOY www.doorbird.com
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The dilapidated five-story warehouse,
built of heavy timber and brick, is listed on
the National Register of Historic Places.
BartonPartners worked in tandem with
other firms experienced in historical pres-
ervation to reconfigure the building and to
restore features such as the original win-
dows, ironwork, and brickwork.

Windows that were boarded up when
the warehouse closed now boast intri-
cate ironwork, while the apartments en-
joy high ceilings with exposed beams,
white-painted exposed brick walls, and

PROBUILDER JANUARY/FEBRUARY 2024

floor-to-ceiling windows framing skyline
views. The industrial feel of the develop-
ment is enhanced by large pendant light

THE MIXED-USE DEVELOPMENT
PROVIDES AN ANCHOR FOR
THE NEIGHBORHOOD AND
INCLUDES GROUND-FLOOR
COMMERCIAL RETAIL SPACE

probuilder.com

fixtures and black window trim, along
with structural columns that add defini-
tion to the open floor plans.

The adaptive reuse project was fund-
ed through a mix of sources, including
federal historic tax credits, which pro-
vide an incentive for private developers
to rehabilitate historical properties for
income-producing uses such as rental
units. Additional funding came from the
Pennsylvania Housing Finance Agency
and the Low-Income Housing Tax Credit
program. PB
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by Champion® Homes

Genesis utilizes offsite construction to manufacture high
quality homes for builders and developers.

FAST | AFFORDABLE | ATTRACTIVE

Having trouble scaling your project?

Remote project location or scattered sites causing challenges?
Construction financing is so expensive you need to save time?
Need to lower costs¢

GENESIS IS YOUR ANSWER —

© 2024 Champion Home Builders, Inc. All Rights Reserved
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MORE FROM BALA

The 2023 Best in American Living Awards
(BALA), celebrating its 4oth year as the
housing industry’s premiere architectural
design awards program, attracted near-
ly 500 entries across 78 categories, from

BEST IN
AMERICAN LIVING
AWARDS

single-family production and custom
homes to master planned communities,
whole-house and room-specific remodels,
and design details. Of those entries, 158
projects earned awards, which will be pre-
sented later this month at the International

Builders’ Show. As the exclusive media
partner of BALA, Pro Builder will proud-
ly profile select winners and the design
trends they represent (or set) throughout
this year. Here’s a sneak peek at what you
can expect in the coming months.

PROBUILDER JANUARY/FEBRUARY 2024

THE BURCH CREEK HOME Located in South
Ogden, Utah, this 4,750-square-foot custom
home embraces a mid-century look and feel,
with a concealed garage door, sleek modern
features inside and out, expansive windows
to views along the back, and a welcoming
courtyard. (Builder: Peterson Builders,
Architect: EDA Architects)

SAGUARO SERENITY Among entire home
remodels with a budget over $750,000,

this magnificent makeover in Tucson, Ariz.,
transformed a drab, dated 2,485-square-foot
home into a 7,560-square-foot villa-like estate
while preserving the charm of its Spanish
Mission-style roots. (Builder: Wilson Builders,
Architect: Soloway Designs and Celaya)

STRATUS AT SOLIS PARK Designed for corner
lots and end rows, the 2,669-square-foot Stratus
model (far left) in the Solis master planin

Irvine, Calif., features well-executed three-sided
architecture and layers at each level to break up
its mass and deliver comfortable single-family
living on tight lots. (Builder: Taylor Morrison;
Architect: SDK Atelier)

LC GERMANTOWN Nashville, Tenn., is booming,
and this intimate mixed-use urban infill project
serves that growth with a composition of
buildings that draw upon the site’s warehouse
history. Among 450 housing units, the master
plan also offers several venues that are open to
the surrounding community. (Builder: Lifestyle
Communities Construction, Architect: LRK)

ISLAND BREEZE CABANA Outdoor living and
hosting overnight guests is a way of life in
Sarasota, Fla., and this 875-square-foot cabana
within a 10,582-square-foot custom home
redefines guest hospitality with a cozy patio, a
ground-level living room and full bath, and an
upstairs bunkhouse. (Builder: Nautilus Homes,
Architect: Zobrist Design Group)

probuilder.com

MEET THE JUDGES

The judging panel for the 2023 Best in
American Living Awards featured an all-
star cast of housing design professionals,
builders, and industry experts, as well

as our own editorial director.

CHAIRMAN: Seth Hart, partner, DTJ Design,
Boulder, Colo.

VICE CHAIR: Angela Visbeen, director of
sales and marketing, Visbeen Architects,
Grand Rapids, Mich.

Paul Lanni, president and CEO, Averton
Group of Companies, Edmonton,
Alberta, Canada

Lesley McCarthy, senior VP of model
division, Builders Design, Gaithersburg, Md.

Louis Bretana, AIA, NCARB, creative
director, Danielian Associates, Irvine, Calif.

Erin Hurley, director of business development,
Lita Dirks & Co., Greenwood Village, Colo.

Justin Schopp, Halstead, Fairfax, Va.

Rich Binsacca, editorial director, Pro

Builder Media, Palatine, Ill.



IF YOU ARE DESIGNING

THE NEW AMERICAN HOME

YOU PICK VINTAGEVIEW

Each year, an esteemed homebuilder selects
the best-in-class products to feature in The
New American Home. When planning the wine
feature, the first call is to VintageView.

Our remarkable solutions are the benchmark of
elegance and quality — and may require your
clients to pick their jaws up from the floor.

Elevate your project with TNAH's trusted
wine racking solution since 2020.

Te

VINTAGEVIEW-®
MOVING WINE STORAGE FORWARD

vvwineracks.co/TNAH24
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HOW TO Al

ARTIFICIAL INTELLIGENCE IS A TRAIN COMING DOWN THE TRACK.
HOW CAN BUILDERS CLIMB ABOARD? HERE'S A PRIMER

cience fiction writer Arthur C.
s Clarke famously said, “Any suf-

ficiently advanced technology is
indistinguishable from magic.”

In many ways, that’s an apt description
of today’s attitudes toward artificial in-
telligence, more commonly referred to as
“Al.” Type a request into ChatGPT, argu-
ably the most well-known Al chatbot, and
in seconds it can spit out paragraphs of
relevant content—a boon for academical-
ly challenged high school students faced
with writing college-level essays. But how
can Al serve the home building industry?

WHAT IS AI?
Simply put, Al attempts to simulate the
human brain’s neural pathways and use
machines to learn and think like humans.
There is, of course, considerable concern
about how dangerous Al could potentially
be. But for home builders, what is avail-
able now can be a useful tool in enabling
aspects of their business operations to be
more productive and cost-effective.
There are two types of Al: gener-
ative and predictive. Generative
Al uses machines to

PROBUILDER
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BY PAUL DEFFENBAUGH

create original content such as text, im-
ages, and music. The ubiquitous ChatGPT,
launched in November 2022, is a genera-
tive Al product from Al research company
OpenAl that creates text. Graphic design
suites, such as Adobe, now include Al, al-
lowing users to alter photos and remove el-
ements to create an improved image in sec-
onds. Meanwhile, cloud-based customer
relationship management (CRM) software
company Salesforce has an Al product that
works with its CRM system to write fol-
low-up emails, generate texts, and so on.
Predictive Al, however, digs deep into
Internet-accessible databases to find
behavior patterns that can then
be used to predict future
conditions or behaviors.
A good example is
Arx City. A real

probuilder.com

estate website serving three metropolitan
areas, Arx employs predictive Al to scan
public databases of available real estate, lo-
cal zoning and code regulations, and other
databases and then applies that informa-
tion to financial modeling datasets to allow
users to predict returns on investment for
different real estate properties under vari-
ous development scenarios.

For example, can you get a 20% return on
an awkwardly shaped infill lot by building
attached single-family homes for first-time
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homebuyers? 1t may take several months
for a land acquisition manager to find that
answer (and perhaps you'll lose out on the
deal in the meantime). Arx City’s Al engine
provides reliable analysis in mere minutes.

Right now, home builders are taking ad-
vantage of Al in three main areas of their
business: marketing and sales, customer
satisfaction, and purchasing.

MARKETING AND SALES
Although Al could eventually affect almost
every part of a home builder’s operations,
it’s coming for marketing first.

In late November 2023, Pro Builder part-
nered with management and consulting
company Shinn Builder Partnerships to
survey about 400 builders in its network
about their use of Al. Although just 37
builders responded, 35.1% reported using
Al. And among those, 92.3% were using it
for marketing (see chart 1, above, right).

Why marketing? With proper prompts, Al
applications such as ChatGPT can gener-
ate on-point copy for ads, brochures, web-
sites, and other texty content in seconds.

There’s alearning curve, of course. “The
tool is only as good as the prompt,” says
Genevieve Benson, director of business
development at Milesbrand, a marketing
and branding agency serving home build-
ers. “Typically, it takes three prompts to
get anything usable, but it’s like having a
junior copywriter.”

The upshot is that using Al still requires
expertise—something everyone currently
using Al agrees on. ChatGPT won'’t replace
your marketing department, but it can

TECHNOLOGY

CHART 1: HOW HOME BUILDERS ARE USING Al

Marketing 92.3%
Sales 38.5%

Customer service 23.1%
Land acquisition 15.4%
Project management 15.4%

Predictive maintenance N4

Financing 0%

Design and planning 0%

Other* 23.1%

*INCLUDES EMAIL AND LETTER DRAFTING, TRAINING, AND INTERNAL COMMUNICATION / SOURCE: SHINN BUILDER PARTNERSHIPS, NOV. 2023; 37 RESPONDENTS

make it more efficient by generating raw
copy at a faster pace for the experts to edit.

“We chose to bring Al into our sales
and marketing department before others
because it was a low-hanging fruit,” says
Miles Terry, sales and marketing manager
at Terry Homes, in Kalispell, Mont. “It was
also a lower risk and cost to implement.”

The Shinn survey asked home builders
about the benefits of Al as well. The larg-
est number of respondents identified in-
creased efficiency (76.9%), improved qual-
ity (30.8%), and reduced costs (23.1%) (see
chart 2, below) as the main benefits.

Use of Al on the sales side involves re-
placing human-monitored chatbots on
builder websites with Al programs such as
AtlasRTX, which quickly learn a builder’s
processes, products, and branding language

CHART 2: BENEFITS OF Al FOR HOME BUILDERS

Increased efficiency 76.9%

Improved quality 30.8%

Cost reduction 23.1%
Enhanced customer satisfaction 23.1%

Better project management

SOURCE: SHINN BUILDER PARTNERSHIPS, NOV. 2023; 37 RESPONDENTS

PROBUILDER JANUARY/FEBRUARY 2024

probuilder.com

to reliably answer questions, provide infor-
mation, and schedule appointments with
online visitors 24/7—all without involving
ahuman in those early interactions.

CUSTOMER SATISFACTION

Eliant, a research firm well-known in the
housing space, surveys recent homebuyers
and trade contractors to provide feedback
to its builder clients to help identify areas
for improvement and raise red flags for sig-
nificant issues.

As part of its surveys, Eliant asks open-
ended questions to learn more about what
customers and trades think. Until Al came
along, the only way to analyze that infor-
mation was to read all of the comments
word for word.

Not anymore. “With natural language
processing, Al can do that legwork and
summarize thousands of comments,” says
Eric Mitchell, the firm’s VP of innovation.

Eliant is “training” ChatGPT to learn the
firm’s extensive dataset and blend employee,
trade, and customer feedback. It would then
use that data to give builders more detailed
information about areas for improvement.

PURCHASING

That kind of large-scale data analysis will
be a boon to home builder purchasing
departments as well. Comparing pricing
and cost data is labor-intensive. “We spend
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traditional home elevators
Vuelift® panoramic home elevators
design and specification tools

coast-to-coast-to-coast
dealer installer network

Savaria home elevator with red luxury MDF cab and framed glass auto slim doors

Savaria home elevators can help you stand out from
the competition and attract discerning clients. Our
portfolio includes traditional models—as well as
our flagship Savaria Vuelift panoramic glass home
elevator—with options for added luxury including
automatic glass doors. All backed by a global leader
in accessibility and mobility with thousands of
residential elevator installations around the world.

@ savaria.

855.728.2742 | savaria.com | vuelift.com
©2024 Savaria 2 Walker Drive Brampton ON L6T 5E1 Canada
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too much time trying to make our data as
accurate as possible,” says Tony Callahan,
an expert in purchasing and supply chain
management for home builders and a regu-
lar columnist for Pro Builder.

The most common process, he says, in-
volves someone poring over lengthy reports
looking for the proverbial needle in a hay-
stack. “Al could manage exception reports
so purchasers only need to look at records
Al thinks are wrong,” Callahan says.

He points out other purchasing tasks Al
could improve, such as contract manage-
ment, demand planning, and material ex-
pediting. Having Al look for patterns across
databases for each of those areas could iden-
tify errors. In addition, Al can handle rep-
etitious, boring tasks such as filing reports.

THE CAVEATS
Early predictions of Al's impact on all in-
dustries, specifically the job security of cer-
tain rank-and-file office workers, is a con-
cern but one that has yet to be proven.
More likely, Al aficionados say, Al won't
take your job, but someone who knows Al
will. The consensus is that subject-matter
experts will be invaluable for optimizing
these “magic” tools. For home builders, spe-
cifically, Al-generated material won’t meet
their needs unless an expert is able to eval-
uate and direct it. “If we prompt Al for 10
names for a community, it spits out 10 very
generic names,” Benson says. Humans still
need to provide the creative ingenuity to get
the answers they want and need from Al

Al is also developing a reputation for
producing errors and hallucinations.
Errors can originate when Al apps find
factually incorrect information from a
public database, blog post, or other online
content source and regurgitate it as fact.
Hallucinations, meanwhile, are Al inven-
tions with no source to credit. An example
would be if Al conjured a community called
Broad Oaks for a builder marketing cam-
paign where no such community exists.

Other caveats about adopting Al in home
building include the significant legal issues
associated with the technology and its use.
Questions about privacy, for instance, are
a major concern among home builders. In
the Shinn survey, more than 9o% of respon-
dents said they were “very or somewhat
concerned” about ethics and data privacy
in Al applications (see chart 3, below).

In early 2023, OpenAl worked to address
ChatGPT’s privacy issues by isolating users.
“The blob of data being trained on the public
internet is like its own animal,” says Barrett
Davis, CEO and co-founder of HomeScribe
Al, an Al-based sales and marketing service
for the housing industry. “As you interact
with ChatGPT, it now keeps your informa-
tion as a little slice of the blob. That’s just
for you. That wasn't the case a few months
ago until OpenAl changed ChatGPT to ad-
dress a lot of its privacy concerns.”

Of course, such upgrades don’t elimi-
nate privacy issues completely, and the in-
ability to identify information sources can
lead to charges of copyright infringement.

CHART 3: HOW CONCERNED ARE BUILDERS ABOUT AlI?

USERS NON-USERS
Very Very
concerned concerned
Somewhat Somewhat
concerned concerned
69.2%
Not Not
concerned concerned
SOURCE: SHINN BUILDER PARTNERSHIPS, NOV. 2023; 37 RESPONDENTS
PROBUILDER JANUARY/FEBRUARY 2024 probuilder.com

The simulation of human intelligence
in machines that are programmed to
think and learn like humans.

A subset of
Al that enables machines to learn
from data and improve their
performance over time without
being explicitly programmed.

Al that uses
algorithms to create new and original
content, such as text, images, or
music, by learning and mimicking
patterns from existing data.

Al that uses
machine learning to make informed
predictions about future events or
outcomes across domains such as
finance, real estate, and safety.

A type of
machine learning that uses neural
networks with many layers (deep
neural networks) to analyze and
learn from data.

Afield of Al that focuses on the
interaction between computers
and humans using natural language,
enabling machines to understand,
interpret, and generate text that
feels like it's written by a human.

It's a thorny issue that’s working its way
through the judicial system now.

The Al revolution is moving fast, proba-
bly faster than the growth of the Internet
during the 1990s and with equal or great-
er potential to disrupt business and daily
lives. Adaptable, quick-to-learn compa-
nies—home builders included—will be far
better equipped to succeed in this new en-
vironment than those unwilling to investi-
gate and integrate what Al has to offer. PB

Paul Deffenbaugh is a former contractor and
an award-winning journalist who was been
writing about the construction industry for
more than 25 years. He can be reached at
paul@deepbrookmedia.com.



The Leader in
Hard Surface Flooring

AHF Products has an ever-growing family of leading flooring brands serving
the residential and commercial markets, some for well over a century. Our

craftsmanship remains steadfast in tradition with a commitment to bringing new
and innovative flooring solutions to market. We're proud of our award winning

r’// flooring designs, product development, manufacturing and services. We're
deeply committed to product excellence and outstanding customer service.

For more than a century, AHF Products’ brands have been known in

America as leaders in flooring solutions.
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©2024 AHF, LLC. Armstrong Flooring™ and the Armstrong Flooring™ logo are under license from AWI Licensing, LLC. All other trademarks are owned by AHF, LLC, or its subsidiaries or affiliates www.ahfproducts.com | 1-855-243-2521



)
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Without a skilled workforce, we won't have homes or communities.
But now, you have the power to ensure there's a wottrkforce ready
and capable to build the future of our country.
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ENJOY THE BEAUTY OF REAL WOOD AND
THE SUSTAINABILITY & LOW
MAINTENANCE OF ENGINEERED RIGID PVC

Siding
Soffit
Faux Beams

Column Wraps

Ceilings
Interior Walls

Trim

Come see us at the International Builders’ Show in Las Vegas
and in the real world at this year's Show Village!
Booth #C2641

info@chamclad.com T —
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ENERGY FOR EVERYONE

& propane
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From tankless water heaters and high-efficiency furnaces to ranges, fireplaces, and :: .

standby generators, propane provides more profitable options for your next home S

project. It provides reliable heating for bath and kitchen appliances with an energy that's s
See us at o5

environmentally friendly and more affordable than electricity or fuel oil. Builders, architects,
and homeowners across America count on propane to deliver best-in-class performance.

IBS Booth P8

D Learn more at propane.com/for-my-business Showcase Village,
0 Propane Education & Research Council Outdoor EXhlblt -
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Flexible Gas Piping by OmegafFlex.

Leading Supplier

for Natural Gas and Propane

Safety - Ease « Innovation « Performance

Omega Flex, Inc. has led the piping industry with its high-quality construction and commitment to exceed
the industry’s product and safety standards. The flexibility and long lengths of CounterStrike® CSST make
it perfect for remodel and repair work. It can be pulled like wire, which minimizes the need to remove and
replace walls, while at the same time potentially reducing both construction cost and shortening lead times.
Omega Flex currently has over 100 patents registered worldwide and is a product and engineering driven

company committed to meeting our customers’ performance requirements.

®
MmegaFlex
For more information on CounterStrike® CSST, Omega Flex, Inc.
- q H 451 Creamery Way
visit our website at tracpipe.com Exton, PA 19341
© Omega Flex, Inc. 2023 1-800-671-8622

ISO 9001 Registered Company
ﬂl FGP-759 Rev 1223



HOUSE REVIEW:

SINGLE-FAMILY
BUILD-TO-RENT

By Larry W. Garnett, FAIBD,

House Review Lead Designer g

f
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single-family rental homes has steadi-

ly increased during the past few years,
fueled most recently by housing price in-
flation and rising mortgage rates.

Now there are entire neighborhoods
of single-family build-to-rent (SFB2R)
homes that provide an alternative for
folks who would rather live in a detached
home than a multifamily community.

While SFB2R communities are cer-
tainly appealing, often offering a full
slate of amenities akin to for-sale proj-
ects, smaller-scale opportunities also are
emerging for single renters seeking com-
pact homes with a small, private yard for
outdoor living and for their pets.

In addition, more communities are

i
i

allowing homeowners to build second- 55+ COTTAGES

ary living structures on their properties DESIGNER DIMENSIONS

to offer as affordable “cottage” rentals Larry W. Garnett, FAIBD Width: 24 feet

or as independent living options for larrygarnett@larrygarnett Depth: 40 feet

family members. designs.com Total built area: 960 sf
254.205.2597 Renderings: Larry Garnett

larrygarnettdesigns.com

Developed as a 55-plus neighborhood,
these single-bedroom cottages also appeal
to younger individuals seeking detached
rental housing.

The open floor plan includes an alcove
with a built-in desk, file storage, and shelves,
and each cottage has a private side yard
ideal for pets. Residents are provided with a
secure 6-by-12-foot storage space adjacent
to the resident parking area. Inset parking
along the street allows guests to enter the
courtyard through a wrought-iron gate.

@ Common courtyard

G Private side yards ideal for pet owners

@ Individual storage for each resident

© front porches overlooking common
courtyard provide outdoor living space

@ Study alcove with built-in desk

80 PROBUILDER JANUARY/FEBRUARY 2024 probuilder.com
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HOUSE REVIEW:

WESTVIEW
DESIGNER

Donnie McGrath

GMD Design Group
donnie@gmddesigngroup.com
770.375.7351
gmddesigngroup.com
DIMENSIONS
Width: 40 feet

Depth: 64 feet

Living area: 1,639 sf

This home was designed for a premium
home-rental experience.

The focus is an outdoor living space that
wraps around the home's main living areas,
providing multiple access points to the
outdoors. The layout also puts distance
between the secondary bedrooms and the
owner's suite to reduce noise transfer and
offer greater privacy.

@ Large entry porch

© Entry and dining space with views to the
rear yard

© Secondary bedrooms separated from
owner's suite

© Open kitchen, family, and dining spaces

@ Walk-in pantry, drop zone, and home
office alcove

@ Large, covered wraparound outdoor
space

© Owner's suite at rear of home
overlooking the yard

PROBUILDER JANUARY/FEBRUARY 2024

probuilder.com




Project Management B

Software Built by
Builders, For Builders

Software for custom home builders and
remodelers that works the way you do

Gain more control over every aspect of
your business and keep all your project
information—bids, budgets, schedules,
photos, documents and communications
available 24/7 from any mobile device.

Scan the QR code
to learn about
BuildTools or

request a meeting.

Project management and job costing
All project communications
Real-time scheduling updates
Estimates/proposals/change orders

Financial billing statements

eci  BuildToo
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HOUSE REVIEW:

COTTAGE PLAN
DESIGNER

Gregg Taylerson

DTJ Design
gtaylerson@dtjdesign.com
303.443.7533
dtjdesign.com
DIMENSIONS
Width: 18 feet

Depth: 32 feet

Living area: 576 sf

Build-to-rent housing is one of the fast-
est growing segments in the single-family
construction market.

Increasing property taxes and lack of
affordability, as well as less home mainte-
nance and the ability to live more “mobile,”
make B2R appealing for all demographics.

The primary challenge is applying cost-
effective construction techniques while
offering a quality product that's competi-
tive in the market. The techniques below,
especially when applied at scale, can help
achieve an efficient yet pleasing design.

@ Simple foundation shape reduces concrete

© Exterior dimensions in 2-foot increments
create less material waste

© Consistent bathroom layouts and
appliance offerings

© Consistent window sizes and minimal
window counts, particularly on side
elevations, as well as standardized interior
door sizes and removal of closet doors

@ ramiliar, simple-yet-elegant elevation
styles and roof forms create variety
while reducing costs and maintenance

PROBUILDER JANUARY/FEBRUARY 2024
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The New American Home @IBS

"We're kind of tapping into what's special about the city and

how do we connect the architecture to our time and place. t ®
Part of it's about our natural time and place - Mojave Desert, \ We S e r n
the materials, the different elements that are part of the /’, W| nd ow SyStem S

architecture.” Tyler Jones, CEO and founder, Blue Heron
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HOUSE REVIEW:

THE AUBREY
ARCHITECT

Todd Hallett, AIA

TK Design & Associates
thallett@tkhomedesign.com
248.446.1960
tkhomedesign.com
DIMENSIONS

Width: 30 feet

Depth: 30 feet

Living area: 1,000 sf

NN

Build-to-rent designs
must be both efficient to
build and functional.

Cost is a major factor
in determining feasibility.
Lean design is a great tool
for achieving cost savings
without sacrificing aesthet-
ics or construction quality.

O Squares are by far the
most cost-efficient
building shape

© Don't overlook
storage—a valued
amenity for this market

© An open floor plan makes
the home feel larger

© A balcony that is the
width of the building is
a cost-effective way to
extend living space

d
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OK, after this one, no more
watching the Amazon deliveries.

Garage Door
Open
for 2 minutes

Lift Master

- mQ

I NAH

NAHB The New American
Home

PROBUILDER

PROFESSIONAL BUILDER

THE OFFICIAL MEDIA PARTNER OF NAHB

© 2024 LiftMaster All rights reserved.

Meet the Next Gen Secure View™ from LiftMaster.
It's the next generation technology homebuyers
demand. And leading homebuilders deliver.

Featuring myQ® Connectivity so you can monitor and
control from anywhere, it delivers streaming video,
360 LED lighting, 2-way audio, night vision and guest
access. Plus, Secure View works with convenient and
secure Amazon Key In-Garage Delivery!

Learn more at LiftMaster.com

Every smart home deserves a smart garage.

Lift Master

POWERED BY myQ.




PRC:CONNECT
EVENTS 2024 EVENTS

BU'_';%WS%?}EHUN MULTIFAMILYPRO+

PROBUILDER
PROFESSIONAL BUILDER SINGLE FAMILY

February 5-7
Daytona Beach, FL

“ProConnect Events are the best fofonst =
- - v powered by NAHB:
events in the industry, bar none. June 3.5

Washington, DC

-18 TIME SPONSOR

ProConnect Single Family:

September 11-13
ProConnect Events are the established leader in facilitating win-win partnerships Denver. CO

between buyers and vendors in the construction market. Our format provides
focused 1-on-1 meetings and fun networking with high-level decision makers.

We focus on two different segments within the construction market:
MULTIFAMILY

Single Family, Multifamily and Commercial
ProConnect Multifamily:

+ 100% sales focused April 15-17

+ ProConnect qualifies and hosts each attending firm Fort Lauderdale, FL

+ Each 1-on-1 meeting is pre-scheduled

« Unmatched ROI ProConnect Multifamily:

October 16-18
Denver, CO

COMMERCIAL

ProConnect AEC Giants:
July 22-23
Nashville, TN

ProConnect Giants
of Sustainability:
December 10-11
Austin, TX

For more information contact: Dan Gardner / M: 989.860.7930 / dgardner@sgcmail.com
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ENVELOPE

Builders Nationwide Are Turnin
to Aeroseal’s AeroBarrier® Solut
to Hit Air Sealing Goals

Builders of all types, from mainstream to performance and
passive house require a reliable, scalable air sealing solutio
Our AeroBarrier envelope sealing technology offers the ec
and most consistent means of achieving even the
most aggressive air tightness objectives.

Trusted by Top Builders for its:

- Verified and immediate results
- Ease and speed of application

» Cost-effectiveness compared
to manual sealing

» Versatility across a range
of home types
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FEBRUARY 27 - 29, 2024
LAS VEGAS
INTERNATIONAL BUILDERS’ SHOW

T Media Partner BUILT AND DESIGNED BY
| NAH PROBU“_DER SUNOWEST

© Us T oM H O M E S
NAHB The New American PROFESSIONAL BUILDER
Home

WELCOME TO THE NEW AMERICAN HOME" 2024!

This incredible one-story 7,722 sq. ft. home, built in the foothills of Ascaya in Henderson, Nev., not only boasts scenic
views of the Las Vegas skyline, but also incorporates a resort lifestyle at home with ready access to upscale nightlife.

The home features five bedrooms and five-and-a-half baths, a state-of-the-art outdoor kitchen, a pool courtyard, a
beautiful casita and astonishing fire features throughout.

The home’s unique design was inspired by the beautiful landscape and abundant natural light opportunities, while
the use of a variety of color schemes capture the relaxed ambiance of a “Tulum Resort” in the desert. This show home
is the 41st edition of the annual New American Home and another example of how this program remains on the
cutting-edge of housing innovation, technology, and energy efficiency.

For more information, including guided tours of the home at IBS 2024, go to thah.com.
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THE WOODFORD MODEL 22
HOT/COLD ANTI-BURST FAUCET:

n PREFERRED
~ DIRTY DOG

Rover doesn't enjoy an ice-cold bath any more
than his owners do. The Woodford Model 22
provides year-round hot and cold water outside...

and it won't burst in the coldest weather, even if a
homeowner leaves a hose attached.*

WOODFORD

S = gt

Hot and cold water
outside is one of
the most requested
upgrades by
homeowners!

Excellence. Always.

Model V22 |
Vertical ©
configuration

Model 22
Horizontal
configuration
. =1 WOODFORD
* |If installed correctl -% I
Ly . Be MANUFACTURING
| COMPANY
= & 800.6216032
= = www.woodfordmfg.com
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Building a Quiet®
Standard of Living

QuietRock® Sound Reducing Drywall is the game-
changer your projects need. Forget the noise, literally!
Build multifamily residences that are not just homes but
oases of calm.

Want privacy that wows, comfort that’s king, or easy
integration into your retrofit designs? Say hello to QuietRock.
Include it between units to reduce the sound transfer
between each residence.

The outcome? Delighted homeowners and tenants, reduced
turnover, and minimal vacancies. QuietRock isn’t just drywall;

it’s your key to building spaces that resonate with peace g . .
and satisfaction. Building something special - together

People. Relationships. Communities.

Visit paboogypsum.comy bl mutarily ¢ ) PABCO Gypsum
-—wv




PRODUCTS:
THE NEW AMERICAN
HOME 2024

KITCHEN FAUCET >
Designed to maximize
functionality and make
kitchen tasks easier, the
Purist Suspend kitchen faucet
from Kohler* mounts from
the ceiling, remaining out of
the way until needed. The
7-foot braided hose offers the
freedom to move the spray
head around the kitchen to fill
a kettle on the stove or water
a potted plant on the floor,
eliminating the need to lift
heavy items in and out of the
sink to fill or clean.

IBS #N2205 / kohler.com

A AIR CONDITIONING

LG Air Conditioning Technologies' Single Zone Inverter
Heat Pump outdoor units offer efficient climate control
with single-zone configuration, low-static ducted

design, optimized airflow, dehumidification, and
auto-operation for maximum comfort. LG's Smart

Kit provides convenient remote-control features.
Ighvac.com

LAUNDRY SYSTEM >
The Mega Capacity Smart

Front Load Washer, Ultra
Large Capacity Front Load

Dryer, and Styler create a full-

service laundry system from

A WALL OVEN
The Double Wall Oven With Steam-Combi from
Signature Kitchen Suite* provides everything

LG Laundry. The washer's
built-in sensors automatically
select wash motions and
for sous vide cooking. The steam feature traps temperature settings for each
odors to ensure there's no flavor transfer during load. The washer and dryer
multi-rack cooking, the company says, and the have Smart Pairing to achieve
oven's Speed Clean feature takes just 10 minutes. a compatible drying cycle. The
Cooks can use and monitor the oven from any Styler sanitizes and reduces
location using Wi-Fi, and the oven can be installed
completely flush to match any kitchen style.

IBS #W2343 / signaturekitchensuite.com

odors and refreshes clothing
between dry cleanings.
Ig.com/us/washers-dryers

*MEMBER OF NAHB'S LEADING SUPPLIERS COUNCIL

probuilder.com

JANUARY/FEBRUARY 2024

< SURFACING

Sleet, from Caesarstone’s Super Natural
Collection, aspires to capture the
crystalline magic of marble in a highly
durable porcelain surface. Combining
the warmth and beauty of marble's
iconic veining, several prominent slanted
veins trace Sleet's surface, while whites
and off-whites interplay within the
material's honed-finish base.

IBS #N663 / caesarstoneus.com

PROBUILDER
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A CABINETS
Wellborn Cabinet combines craftsmanship, innovation, and
top-notch materials in its cabinets for the kitchen and bath.
Cabinets are crafted with precision, ensuring
durability and timeless style, the company
says, and a wide range of customizable
options means cabinets can be tailored to
any taste. Plus, Wellborn's commitment

to sustainability ensures you're choosing
environmentally responsible materials.

IBS #N1021 / wellborn.com

v GARAGE DOORS

Clopay's Canyon Ridge (5-Layer) Carriage
House Doors are made from a durable, low-
maintenance faux wood composite that the
company says resists rot and weathering.
Available in 15 designs with optional windows and decorative

hardware, door cladding and overlays can be primed, painted,

or stained. An energy-efficient, polyurethane foam insulated
steel core provides a 20.4 R-value.
IBS #C1825 / clopaydoor.com

PROBUILDER

JANUARY/FEBRUARY 2024

probuilder.com

PRODUCTS: I
THE NEW AMERICAN
HOME 2024
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LIGHT FIXTURE > Y
The Laila Chandelier, part 5
of the Design Series from \g
Progress Lighting*, WW“I< 10y "9""“““““ ?} :
features an artisanal K“"L“" (0 N L/ VS 0\

double- . . “'f : J?"/}f :
e S ;}»“,}1 %\33\&

knotted jute
strands

that creates
an interplay
of shadows

and ambient light
suitable for dining rooms, bedrooms, and great rooms.
IBS #W3031 / progresslighting.com

<OUTDOOR
KITCHEN

Made from 100%
stainless steel for
maximum durability
and strength, cabinets
from Brown Jordan
Outdoor Kitchens*
feature maintenance-
free powder-coated
finishes and exclusive
door styles and colors
to create unique
outdoor kitchens. Each project is made to order in
the U.S. (Key West door, shown.)

IBS #SU1243 / brownjordanoutdoorkitchens.com

STONE VENEER > . |

An elegantly textured ] l
modern-look castle ;

stone, Beardsley Panel |

Grezzo stone veneer from
StoneWorks* is available
in five precision-cut sizes

and multiple colors that
can be mixed and

matched to create endless [

design options.

IBS #C3830 |

estoneworks.com

*MEMBER OF NAHB'S LEADING SUPPLIERS COUNCIL



BE BOUNDLESS

The industry’s greatest collection of building product brands is

bringing the full potential of every space to life, inside and out. See

THE POWER TO DO it all come together in our space at the International Builders’ Show.
EVEN MORE. Visitus at Booth C3819.

DO EVERYTHING.

\VESELE

© 2024 Westlake Royal Building Products Royal BUilding Pde UCtSTM

WestlakeRoyalBuildingProducts.com

SIDING & ACCESSORIES TRIM & MOULDINGS ROOFING STONE WINDOWS OUTDOOR LIVING



* CUSTOM

* QUALITY

* DURABILITY

* AFFORDABLE
LUXURY

CABINETRY

Quality Committed, Timely Delivered,
Environmentally Driven

|-800-665-0623

www.eliaswoodwork.com

Come see us! KBIS Booth #W065

YOUR CABINETRY COMPONENT SUPPLIER

PRODUCTS:

THE NEW AMERICAN
HOME 2024

A DOWNLIGHTS

The HALO ML4 Modular LED Downlight Series from

Cooper Lighting Solutions* l[ets homeowners customize
their lighting with interchangeable optics and magnetic
trims to match any finish and the ability to select brightness
and color temperature settings. HALO is also committed to
sustainability, with Energy Star certification, compliance with

high-efficiency standards, and plastic-free packaging.
IBS #W3219 / cooperlighting.com

.

A INTERIOR DOORS

The Lincoln Park Solid Core Interior Door from Masonite
International* used throughout The New American Home
2024 has 70% more sound-dampening material than the
company's standard hollow-core doors, helping ensure noise
control and privacy. The door's enhanced durability also
reduces the likelihood of callbacks, the company says, saving
builders time and resources. Available in a wide range of
designs to suit any decor.

IBS #C5930 / masonite.com

*MEMBER OF NAHB'S LEADING SUPPLIERS COUNCIL



A-ha. A cladding fit for a
transformative design philosophy..

Francisca Alonso delivers homes that provide the
experience of a perpetual vacation, a design philosophy she
calls Vacation Style Living™ When it comes to exteriors, Francisca
chooses our versatile and low-maintenance Architectural Wall

Panel rainscreen system to help fulfill her mission.

YEARS
OF A-HA

NICHIHA MOMENTS

EEAE | " S
Er CA ALONSO AV Architects + Builders ZIBS &ooth #C7507
nk ,F,_ A z
‘See Francisca’s A-ha Moment
~ NICHIHA.COM/AVARCHITECTS.

Vacation Style Living is a trademark of AV Architects + Builders
© 2024 Nichiha



HORMANN -

Offer Your Clients
Show-Stopping
Options

Residential garage doors, from builder to luxury
designs with stunning curb appeal, crafted with the
quality you'd expect from a company with over 80
years of experience.

Commercial doors backed by decades of
engineering excellence, with trend-setting options
and features only available from Hérmann.

Get more of what you want with a multitude of
customization choices - All from one source!

Feb 27 - 29, 2024
Las Vegas

NAHB

VISIT US AT IBS * BOOTH C2861
HORMANN.US

PRODUCTS:
THE NEW AMERICAN
HOME 2024

< HOUSEWRAP
Drainable Wrap from
Tamlyn* offers moisture
management for the
building envelope
combined with a high-
performance water
resistive barrier (WRB)
that has a unique drainage
pattern able to remove 100
times more bulk water from
a wall than standard wraps,
the company says.

IBS #C5919 / tamlyn.com

A SLIDING DOORS

Western Window Systems' Series 600 Multi-Slide Door
features wide panels, modern details, smooth operation, and
multiple sill height options to blend easily into almost any
space. Panels can be up to 12 feet tall (maximum 70 square
feet) to maximize the experience of indoor-outdoor living.

IBS #C4525 / westernwindowsystems.com

<INSULATION
Multi-Layer Reflective Wall
and Ceiling Insulation from
Fi-Foil Company* reduces
95% of radiant heat
transfer across wall and
ceiling systems for greater
thermal performance,

the company says, boosting
indoor comfort and
energy efficiency.
Available in 16- and 24-
inch widths with a 10-year
transferable warranty.
IBS #C7448 / fifoil.com

*MEMBER OF NAHB'S LEADING SUPPLIERS COUNCIL



Clopay prowdes the most garage door styles and resources %
so you can help your customers create a Iook they II Iove Fromf"
_our state- of-the-art Door Imagmatlon SystemTM to sales support ey

we equip you with the tools needed to grow your busmess

Visit us at IBS booth C1825 or head to
ClopayDoor.com to learn how we can
help your builds make a statement.

Featured Door: Avante® Sleek
Clopay® is a brand of Clopay Corporation. © 2024 Clopay Corporation. All rights reserved.

America’s Favorite Garage Doors”



SoftPlan 2024 available now

ARCHITECTURAL DESIGN SOFTWARE
free trial: www.softplan.com or 1-800-248-0164

PROBUILDER JANUARY/FEBRUARY 2024 probuilder.com

PRODUCTS:

THE NEW AMERICAN
HOME 2024

A SMART GARAGE DOOR OPENER

The myQ Smart Garage Video Keypad from LiftMaster* lets
homeowners see and control who opens their garage door.

By assigning unique PIN codes for family, guests, or service
providers, owners can manage household access. Features
include a 100° swivel mount for a clear view of the driveway and
beyond, live-stream HD video, advanced motion detection, and
two-way audio. IBS #W4033 / liftmaster.com

< WINE
STORAGE
VintageView
Wine
Storage
Systems’
Helix Wine
Rack takes
an elegant,
minimalist
approach
to wine
storage. The
rack system is easy to install, the company says, and comes in
four configurations in a choice of finishes including Matte Black,
Cool Gray, and Golden Bronze (shown). A companion post system
allows for floor-to-ceiling installations up to 17 feet high.
IBS #W4337 / https://vvwineracks.co/TNAH2024

*MEMBER OF NAHB'S LEADING SUPPLIERS COUNCIL



EASY TO FABRICATE.
EASY TO INSTALL.
HARD TO IGNORE.

THINSCAPE® Performance Tops are only Y2-inch thick

and offer a revolutionary combination of high-end design,

unmatched durability, and easy installation. Choose from 16

designs and find heat, impact, and scratch resistance in a KEEP EXPLORING AT

sleek composite countertop that doesn’t require a substrate. WILSONART.COM/THINSCAPE.

MEET THINSCAPE°' PERFORMANCE TOPS.

SPANISH LIMESTONE TS306 SOLENNE MARBLE TS508

N

QUARTZ RARIDS TS309

SOLUNA TS511

VISIT BOOTH #P3 AT THE IBS PROBUILDER SHOW
VILLAGE AND SEE US IN SHOW HOMES

L] ®
nWIlsonart YOUR VISION, PLUS, WATCH US DROP A BOWLING BALL ON

ENGINEERED SURFACES

[)/ .*'3 2V, [ THINSCAPE® AT THE DEMO STAGE!
( ¢ I(' (’(( ° TUESDAY 2/27 — 12:30PM
WEDNESDAY 2/28 — 12:30PM



PRODUCTS:
THE NEW AMERICAN
HOME 2024

< DISPLAY SCREEN

LG Electronics’ Signature OLED
97-inch screen is the first consumer
TV with wireless connectivity
capable of real-time video and audio
transmission, eliminating the need to
run cables and wires to the device,
the company says. Al technology
senses what you're watching to
select the best picture and sound
settings, and an included wall bracket
leaves virtually no space between the
wall and TV when hung.
Ig.com/us/tvs

\

A GAS FIREPLACE
DaVinci Custom Fireplaces' Linear Collection offers near-limitless options to
fit any design, the company says. Choose from eight modular configurations, six
glass heights, and lengths from 2 to 66 feet in 2-, 3-, 4-, and 5-foot modules. All

models include the TouchSmart Wall Control and Safe Touch Glass.
IBS #W3407 / davincifireplace.com

< VIDEO DOOR
STATION

The IP Video Door
Station D1101KV
from DoorBird
offers a solution for
single-family homes
and businesses with
just one unit and
one call button. The
smart home and
NVR-compatible
unit has a choice of
flush- or surface-
mount options in
arange of finishes
and colors (Bronze,
shown). The unit
can be accessed via

keypad, RFID reader, or app.
IBS #W4701 / doorbird.com

*MEMBER OF NAHB'S LEADING SUPPLIERS COUNCIL

mgi boxes:com

1-800-MAILBOX

ORDER FACTORY DIRECT

» Design Assistance

Huge, Selection

Volume Discounts

(]
o‘o ®
BENE
l

Large, Inventory,

|

Fast Shipping

Customer: Service

Call Us, at 1-800-624-5269

2 Im February 27 - February 29, 2024, Las Vegas
z - | Visit us at booth #SU863 and in the Show Village!

SAL

People Committed to Quality Since 1936°



NAHB The New American
Home

CUSTOM FEIR

davincifirepl@i

It's All About The Fire

DaVinci Custom Fireplaces™ and Fire Garden™ outdoor fire features can be found in
this year’s New American Home. Both DaVinci and Fire Garden brands feature the most
alluring presentations of fire available and all are expertly crafted to create the ultimate
indoor and outdoor gathering spaces for any occasion.

Explore our brands in Booth W3407

GARDEN

firegardenoutdoors.com

Connect with us
800.654.1177




PRODUCTS:
THE NEW AMERICAN
HOME 2024

< SMART
ELECTRICAL
PANEL

The Pulse Smart

Electrical Panel from
Schneider Electric*
allows builders to
provide their customers
with a future-proof
solution to add solar,
backup power, or net
zero options now

or later. As part of the A HOME GENERATOR

Schneider Home solution, Pulse Kohler Home Energy’'s 26kW Home Generator can power all circuits in
integrates seamlessly with larger homes, including demanding loads such as heat pumps and air
other hardware in the system conditioners, without sacrificing power to other circuits. The generator
via a single mobile app. includes a commercial engine with oil level and pressure sensors to
IBS #W4409 protect it if left unattended during extended power outages.
se.com/us/connectedhome IBS #N2205 / kohlerenergy.com

posT L FOOTINGS

SAVE TIME, LABOR,
AND HASSLE

COMPARED TO CONCRETE

FootingPad® footings are engineered
using a fiber-reinforced composite that ' d A GAS PIPING SYSTEM

is exceptionally strong, lightweight, and _ g TracPipe CounterStrike CSST Gas

SUGETOT SRS Pipe from Omega Flex* is a flexible

« Complete jobs fastgr, more easily, and gas piping system featuring a

generate more profit.

« Five sizes are available for use with most ;
post types in below-grade applications. non-annealed CSST (corrugated

stainless steel tubing). Long lengths

reduce installation time, the company

protective arc-resistant jacket over

says, making the system more cost-
effective. Ideal for new construction
and retrofit projects, CounterStrike
ESR-2147 CSST is available in seven pipe
Perfect for decks, post frame buildings, and other Visit FootingPad.com dimensions from 3/s inch to 2 inches.
post-supported structures. or call 800-522-2426 IBS #C2519 / tracpipe.com

*MEMBER OF NAHB'S LEADING SUPPLIERS COUNCIL
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__System:Solu

olutionFor: )
PVC INSTALLATION

PYG TRIM PYG TRIM
Adhesive and Sealant

Joint Adhesive

-Adhesive and Sealant-

titebond.com | 1-800-347-4583




Upon Closer Inspection Excellence Stands Out

l Built-in Drip Edge

/
\

-~

Sight To See

Lightweight Galvalume® Damper l

N e

Gravity Assist Angled Closure

Deep-Drawn Galvalume Steel

Powder Coated

Secondary Backing Plate

Deep-Drawn
Galvalume® Steel
Powder Coated - Shown White

Model DWV4W

Made in
——— the USA

888-443-7937

‘|&.yerWallVent®
\

Integrated Magnets/Rubber Bumpers

While the DryerWallVent blends in at a distance,
you'll discover unique details that make it stand out
when looking closely.

Deep-Drawn Galvalume’steel and powder coating
ensure this sharp vent closure will look good now
and long into the future.

INOWAIE

Visit DryerWallVent.com




ENHANCE HOW YOU EXPERIENCE THE WORLD All Weather Handcrafts Exceptional Custom

Aluminum Windows & Doors

Visit us at IBS Booth #P4 in Show Village

AALL WEATHER
VYV

RCHITECTURAL ALUMINUM 800.680.5800 | allweatheraa.com
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MALIBU HOME A small footprint home
featuring an open-air kitchen/patio with
easy access to the living room, thanks to
an amazing bi-fold glass door.

Cavco

THE CARMEL HOME An ADU boasting
a king-sized main suite toward the back
for privacy, plus an oversized hallway
with a full-size stack washer & dryer,
linen and pantry storage.

5 intriguing Live how-to The crowd-pleasing Games, prizes,
homes built onsite best-practice Jobsite Skills giveaways,
featuring innovative demonstrations by our Challenge after-hours Block
products ProTradeCraft team Competition Parties, and more!

SGC@HORIZON
I THE OFFICIAL MEDIA PARTNER OF NAHS




Join us at the Internatlonal Bullders’»Shovﬂ' to célebrate

our 30-year milestone Fei)ruarvs27-29 2024.

CANYON HOME This home is stunning
inside and out. Admire the eye-catching

L LAl ?”'“Ml
A 'AVE\ DAV ER : S
[ M\Fl & [ exterior. Then explore the clever split bed- _ w “mml !
|L ' room design, which provides privacy and ‘ i
separation for the luxurious primary suite.
(WAWAWAY
~CAICCI . of
CH:O‘MLE;—"S @ Liv-Connected  AT@AMIC
GLACIER HOME The perfect blend of VIA HOME This tiny home on wheels
wants and needs. Discover the spacious is focused on eco-conscious, durable
living area, large utility room, 3 walk-in materials. Experience best practices in
closets and the oasis that is the primary building science, ergonomics and aesthetics
bedroom - complete with en-suite brought together in a CNC-built park
bathroom featuring a double vanity. model with exceptional curb appeal.

THANK YOU TO OUR PARTNERS

= .
BB stainicss W MBEDROCK  (Ghamclaa  <OUPONT»  eciBuidToos

ALL WEATHER

o " ¢ msuBisHI il \ m : W
i [X3J SmartSide MOMAWK HCHIHA NISUS 7 :

fiber cement

7 " /M o
@propane OV, (GEEEEN) aveene  SKYXH ggesmeg

the Comarstons Buidieg Breads Fomily s
Peopie Conmilied to Qsaiky Sice 1936

M Wilsonart

. d ENGINEERED SURFACES
_ Tapcg~ ULTIMATE
STERLING/  TAMIYN O G O Wetwall
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COMPANY

COMPANY

Aeroseal
AGS Stainless....
AHF Products ...l
All Weather Architectural Aluminum.
Andersen Windows & Doors ......... 61
Caesarstone................ .45
Calculated Industries .

Mitsubishi Electric Trane US.

Omega Flex ....
Pabco Gypsum .

ADVERTISING SALES:

GROUP DIRECTOR - PRINCIPAL
Chris Perrino
847.230.4216 | cperrino@sgcmail.com

EXECUTIVE VICE PRESIDENT -
BUILDING GROUP

Tony Mancini

484.412.8686 | tmancini@sgcmail.com

MEDIA COORDINATOR / REPRINTS

BUSINESS DEVELOPMENT
REPRESENTATIVE

Sara Zamadics

404.904.8475 | szamadics@sgcmail.com

DIRECTORS - EVENTS

Events Team main number: 847.954.7943
Judy Brociek | jbrociek@sgcmail.com
Lisa Allen | lallen@sgcmail.com
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It’s Your Choice.

You have a choice when it comes to greater efficiency, comfort, performance, and design flexibility.
The LG Multi-Position Air Handling Unit is designed to operate in vertical up flow, down flow*,
horizontal left, and horizontal right configurations. And, with the LG Multi-Position Air Handling
Unit, a vertical or horizontal installation is your choice. From the innovative minds at LG.

Visit LGProComfort.com to learn more and get your project going with LG.

Ahead of the Expected

*Requires conversion kit sold separately Copyright © 2024 LG Electronics. All Rights Reserved.




PRODUCT SPOTLIGHT: ADVERTISEMENT

Contact us at
www.linxura.com

Sl
3{ linxura

Start making your home builds
into smart home builds!

IBS 2024 Booth W4400

The Linxura Smart Controller is a portable
device that doesn’t require any electrical
installation or additional hubs. Control a
house full of smart lights, thermostats,
shades, locks, music and other smart
appliances from the comfort of your bed
or anywhere in the house. Whole smart
home bundles and custom packages are

available. Our skilled installers are ready to
partner with you, elevating your home
builds into the realm of advanced, but easy
to use automation.

SAVE ONE DAY
OF CYCLE TIME

Bora-Care® termite
treatments are:

® Fast
* Efficient
® Earn green points

28 NISUS

800.264.0870 | WWW.NISUSCORP.COM
REMEMBER TO ALWAYS READ, UNDERSTAND AND COMPLY WITH THE LABEL | #PB-BCCT-2024C-RT
BORA-CARE AND NISUS ARE REGISTERED TRADEMARKS OF NISUS CORPORATION. ©2024X NISUS CORPORATION

APPLY BORA-CARE" BEFORE
SPRAY-FOAM INSULATION

To protect homes from termites.

When you treat the
house with Bora-Care,
your pest company
can register the home
for our 30-Year limited
Warranty. g =

N NISUS

800.264.0870 | WWW.NISUSCORP.COM
REMEMBER TO ALWAYS READ, UNDERSTAND AND COMPLY WITH THE LABEL | #PB-BC1-2024A-RT
BORA-CARE AND NISUS ARE REGISTERED TRADEMARKS OF NISUS CORPORATION. ©2024 NISUS CORPORATION

Most leaks originate at...

The Critical Corner

1) One-piece molded corners
block leaks before they
can damage the framing
and sub-floor.

Sloped weep areas located’ uﬂ

directly beneath the
jamb-to-sill joint directs
moisture toward the exterior.

Large glue joint located
well away from the
jamb-to-sill joint.

"1 use Jamsill Guard

sill pan flashing on all

my door and window
installations.”

- Jammin' Jimmy

jamsill.com

. ®
Jamsill Guard
The ORIGINAL 5ill Pan Flashing Since 1983

USA SILL PAN FLASHING
1-800-JAMSILL




PRODUCT SPOTLIGHT: ADVERTISEMENT

ULINE

HUGE SELECTION

ALWAYS IN STOCK

ORDER BY 6 PM FOR
SAME DAY SHIPPING

COMPLETE CATALOG
1-800-295-5510 uline.com

NO ONE ELSE HAS A
30-YEAR WARRANTY

for termite new construction treatments

Switch to Bora-Care®
termite treatments.

limited I

Waldd
FOR PEST COMPANIES

S8 NISUS

800.264.0870 | WWW.NISUSCORP.COM
REMEMBER TO ALWAYS READ, UNDERSTAND AND COMPLY WITH THE LABEL | #PB-BCW-2024B-RT
BORA-CARE AND NISUS ARE REGISTERED TRADEMARKS OF NISUS CORPORATION. ©2024 NISUS CORPORATION

ZIIPWALL

The ultimate money-saving tool: A unique,
adjustable system for constructing a sturdy
dust barrier - in minutes! i

ORDER NOW AT: Protective
ProtectiveProducts.com l: Products

call:(800) 789-6633

S u/‘face Frotection Soblutions

IMPROVE YOUR ACCURACY— FROM PLANNING TO
PRODUCTION WITH INDUSTRY-LERDING PRO TOOLS.
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Construction MasterS  Scate Master® Cuassic
Construction-Math Calculator Digital Plan Measure
Model 4050 Model 6020
Increasing your productivity When you need fast, accurate
and efficiency since 1986. plan takeoffs in the office or
Get the Construction Master and on the jobsite, get a Scate
let its built-in solutions keep Master, the easy-to-use tool
you and your crew building trusted by Pros since 1990.
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Q+*A:

Grit Leads to Greatness

and a Book

BY RICH BINSACCA, EDITORIAL DIRECTOR

ntil about a year ago, Chris Eccleston wasn’t a published author; he was the found-
er and president of Delmarva Veteran Builders (DVB), in Salisbury, Md., the com-
mercial contracting firm he launched in 2013 to help give military veterans oppor-

tunities in the construction trades.

That foundation, and an increasing awareness of the construction industry’s dwindling
skilled labor pool, led Eccleston and DVB creative developer Jenny Kerr Schroen to con-
ceive, write, and commission illustrations for Grit Leads to Greatness: An Epic Quest Built to
Change the World. The book, which takes its title from DVB'’s tagline, targets third-grade
students with a message about the critical importance of construction in our society, told

via a fantastical storyline complete with magical characters and world-class illustrations.

PRO BUILDER: What was the impetus for
the book?

CHRIS ECCLESTON: | wanted kids to
feel how 1 feel about our industry and to
let them know they have a role to play in
the future of our planet and our world, and
that construction plays an important role
in everything that touches our lives.

1 realized that nobody’s coming to save

us. We've been complaining about labor
shortages for 10 years or more. We can just
sit around and wait and do nothing, or we
can do something about it.
JENNY KERR SCHROEN: Since I start-
ed working with Chris I've been hearing
about how contractors are struggling to
find workers and carry the torch. So it was
like ... how can we start to solve this and
bring awareness to this issue?

PB: How is your book different from other
kids’ books about construction or building?
CE: We wanted to go to a little bit older
audience [third-graders] and get them in-
terested and excited about the opportuni-
ties. So we created this futuristic society
that has forgotten how to build and then
came up with an epic journey adventure
story with magical, fantastical characters.
It’s a pretty good metaphor for where we
are today with the lack of skilled trades.

JANUARY/FEBRUARY 2024

JKS: We both like stories about how chal-
lenges shape who we are. What we created
is almost like a map for kids to follow; they
go on an adventure and run into obstacles,
and characters teach them about lost trade
skills. But [readers] don’t realize until the
end that the journey actually turns them to
the path they’re supposed to be on.

PB: What’s been the response to the book?
JKS: We launched it in the first week
of March last year during Read Across
America Week. We told all of our local
contractors what we were doing and asked
them to consider buying a classroom-full
of books and to then go into a school and
read to the kids. About 50 companies
stepped up to buy 25 or 30 books each.

CE: Originally it was just going to be
something we did for our local area to help
solve our own problem here.

Then 1 sent the manuscript to a few
people 1 knew in the industry and within
two weeks we were getting national atten-
tion. So we thought, maybe we’ve struck a
nerve here.

We sold about 3,000 books right away,
but we’d only ordered 5,000. We thought
we were going to sell out before we even
launched on Amazon. So we made the
decision to publish another 10,000 copies

probuilder.com

JENNY KERR SCHROEN / CHRIS ECCLESTON
Creative developer / Founder and president
Delmarva Veteran Builders

and we have them piled in boxes in one of
our offices.

JKS: We wanted each kid to have their
own book to take home so they could read
it again to reinforce the message, and read
it with their parents. Not just a book you
can check out from the library but that you
can actually take home and feel special be-
cause you have your own copy.

Some of these kids live at the poverty
level and don’t own a book, so to get one
that happens to be about grit and about
construction is a cool way to start to
change the minds of a generation.

PB: How do you define ‘grit”?

JKS: In the book, it’s like a superpow-
er; a courageous force from within that
gives you the power to face any challenge
and also the guts to keep going even when
things are difficult.

We used it for the title to highlight that
grit plays a huge role in construction. It
should be looked at as something heroic
to be admired. And to show that construc-
tion really does save the world.

PB+ probuilder.com/grit-greatness

To purchase the book and support the cause,
go to gritleadstogreatness.com.
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ARCHITECTURAL ALUMINUM TRIM

Tamlyn’s XtremeTrim® Delivers Aesthetics and
Sustainability with Extruded Aluminum Trim.
TAMLYN® is a world-class and world-wide
supplier of quality building products. We will
help build the dream of better homes and
buildings, continually innovating, while honoring
our heritage as a family business.
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THE NEW AMERICAN HOME

February 27-29
Las Vegas, NV

WHEN DOING IT RIGHT MATTERS.

WATER MANAGEMENT | XTREMEINTERIOR™ | XTREMETRIM® | XTREMECOLOR™ FLASHING | SIDING ACCESSORIES | VENTILATION | METAL FLASHING | CONNECTORS

Phone: (800) 334-1676 | E-mail: info@tamlyn.com
www.tamlyn.com




dern Stairs & Railing

5 |

-y

|

Come see us at IBS
#SU1625 and #W3807

VIEWRAIL



